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Narrative in Media Studies Discourse
 Narrative is the basic structure-creating device for meaning production. Semiotic discourse
 Intertextuality multimodality
 PolysemyEvery text constructs its reader (Eco, 1979)Often the same text may create different implicit
 consumers.

Page 4
						

How do texts create more implicit readers?
 Multilayer text: by constructing a sedimentary multilayer text that needs different cognitive skills to be interpreted.
 Multipath text: operate on the structure of the narrative, for example, telling the same story from different points of view.
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Types of Narrative consumers
 single text consumers.
 single media consumers
 transmedia consumers
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Burke’s Pentad5W’s & 1HAct: What happened? What is the action? When did
 it take place?Scene: Where is the act happening? What is the
 background situation?Agent: Who is involved in the action? What are their
 roles?Agency: How do the agents act? By what means do
 they act?Purpose: Why do the agents act? What do they
 want?

Page 7
						

Transmedia Narratives always collaborative rather than exclusivechoral rather than individualheterogeneous rather than orderly
 The most recurrent and successful transmedia narrative strategies:the narrative themethe author’s narrative voice and the audience’s perspective
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Open source stories (UGC)
 Peripheral stories
 Parallel stories
 Interstitial microstories
 Narrative core
 (macrostory)
 Narrative Structure in TM Storyworlds
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Five Pillars of Narrative Structures
 In the tradition of media communications, there are five pillars of narrative structures
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Five pillars of Narrative Structures
 ThemePoint of View (PoV)
 AuthorAudience
 Two- goal structureThe hero’s journey
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Theme the deepest meanings and the implicit messages
 of the tale the themes of a tale is not explicitly told during
 the narration itself, but are related through the universal synthetic
 structures of the imagery, intertextuality and hidden in the story’s framework.
 An example: Doctor Who
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Point of View The author’s point of view is invisible and often
 manifests itself outside the project framework.
 The point of view of the narrative voice is projected on to the audience in order to get them involved to help, represent it and form a loyalty to it.
 The audience’s point of view entrusted to a fixed medium to best ensure the effectiveness of the project’s main narrative
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Two- Goal Narrative Structure
 In a two goal narrative structure, the protagonist starts focused on something and then, in the course of the narration, discovers he has to reach for something else more valuable or simply more risky
 Here different media have to take care to enhance the value of each of the goals across the steps of the narrative,
 Both from the point of view of the characters and from that of the multiple audiences of the story.
 An example: James Cameron’s Avatar
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The Hero’s Journey
 The reconstruction of the ‘anthropological path’ made by the protagonists of a transmedia narrative must mirror itself at different stages in the different media.
 This helps stimulate a stronger desire for participation and cooperation amongst the project’s different medial audiences.
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TM Narrative Techniques
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Narrative TechniquesTwo basic Narrative techniques
 Participatory Synergistic
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Participatory TechniqueParticipatory transmedia narratives use stories created by single individuals who set their tales within larger narrative frames taken from literature, entertainment, cinema, videogames, television, advertising, comics and the web.
 Their aim is to: involve the audience and enhance the value of their contributions after the
 release of a transmedial product or work.
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Features of Participatory Narratives
 Use of simple editorial platforms Use of access barriers to prevent the audience
 from influencing the authors’ artistic expression Presence of solid friendships within author
 groups even if for a short time Presence of informal tutoring, constantly
 occurring between aficionados and newcomers in the narrative stream and experience
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Limitations of Participative Technique
 not being able to effect the narrative the elitist nature of the construction of plots and
 characters.
 A participative narrative is untouchable once distributed: all you can do is carry it on or add to it with another narrative
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Forms of Participatory Narratives
 The most effective and commonly used forms of participative narrative are:
 fanfiction and fanmovies in entertainmentnanopublishing and blog-narratives in
 communicationAdbusting, subvertising, crowdsourcing
 campaigns in advertising
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FanfictionProduced by independent users or narrators by re-
 creating or altering stories taken from television series, cartoon, comics, TV movies, videogames, etc.
 Fanfiction can be seen as an unauthorized expansion of these media franchises into new directions which reflect the reader’s desire to fill in the gaps they have discovered in the commercially produced material
 three standard types: realistic, verisimilar or absurd  Example: Star Trek, Gossip Girl, Harry Potter
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FanmoviesAccording to the length of the work, we have:
 shortmovies, fanfilms, and fanmovies; Also some simulations of commercially oriented teasers
 and trailersAnd some secondary formats such as trials and action
 figure fan-movies
 The strength of the narrative lies in its originality and interactivity, whether it is live action or a toy reconstruction, whether there is a complex 3d set or an improvised location in stop motion.
  Example: Star Trek
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http://youtu.be/EVduvWTxQ5w
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Nanopublishing & Blog-Narratives
 Nanopublishing, citizen-journalism and blog-narratives on textual (blogs), audiovisual (vlogs) and mobile (moblogs) platforms
 Posts (short comment articles published on blogs and social networks) and pods (reports published on web TV, mobile TV and Ip TV platforms)
 These: offer audiences more accessible and interactive spaces. Are shared and commented upon on a daily basis, mainly online
 and under a merely user generated perspective. quick and engaging updates, discussion and in-depth areas, viral
 marketing or human relief actions and the active contribution of the consensus culture.
 Examples: I Am This Land
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Brand Narratives in Advertising
 For marketing and advertising campaigns.Most common type:Subvertising (making spoofs or parodies of corporate and political advertisements)
 Memes Culture jamming etc.
 http://en.wikipedia.org/wiki/Parody
 http://en.wikipedia.org/wiki/Corporation
 http://en.wikipedia.org/wiki/Politics
 http://en.wikipedia.org/wiki/Advertising
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Advantages of Brand NarrativesThese enhance the value of: o a brand’s overall image and knowledge, including ideas,
 attractiveness and its consumers’ “historical” expectations; o brand value, that is the brand’s value in its own market segment; o brand identity, that is the universe of reference created by the
 company; o brand experience, that is the brand’s regular use, already
 experienced by the audience; o brand activation, since brand stories are often aimed at involving
 new customers so that they will change their consuming behavior; o brand franchise, or the loyalty degree to the brand
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Synergistic Narratives In synergistic narratives, the story is created purposefully by the
 author, and one project is not necessarily connected to the others. common features to all the different forms of collaborative synergistic
 narratives: -the experimental nature of the tales, always presented as innovative
 and revolutionary projects; -the need for industrial processes and clear roles when the narrative
 is shared between several authors, as well as the necessity of a final mentorship for projects;
 -the use of rewards and short term deadlines to reach the most efficient outcome;
 -the use of editorial systems based on at least one canonical medium (generally the web).
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Advantagesinvolve the creation by authors who do not know
 each other, of specific portions and stages of a comprehensive narrative;
 allow authors to mutually alter their own creations;
 are not necessarily connected to pre-existing genres;
 alternatively use professional or amateur authors, never mixing them with each other.
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Types of Synergistic Narratives Most common types: Wiki-novelsHyper-serial and other forms of polymorphic
 narrative in entertainmentGames in advertisingUrban experiences, reality games, urban questsLARPs in events
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Wiki-novelNarrative structure organized like an encyclopedic
 entry Created and then updated by a number of authors, All authors are allowed to modify content at any
 stage No character, no fixed element given to a single
 narrator. An example? The first wiki novel project in history,
 A Million Penguins,
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Hyperserial & Polymorphic Narratives
 An even more interactive form of audiovisual and multiplatform narrative
 made of narratives which make simultaneous use of different media, which can be adapted in progress according to the audience’s choices
 The main aim of polymorphic narratives is allowing its authors/users to make a unique experience and totally yield to a flow of stories, adventures and fascinations, a stream whose result is strongly cooperative and emotional.
 Example: Hyperserial Star Wreck: In the Pirkinning
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Hyperserial & Polymorphic Narratives -the format of the episodes is flexible and variable;
 -the maximum number of characters speaking at the same time on a single scene is limited;
 -the rhythm of each episode is fast, and so it is with the lines spoken by the actors;
 -sets and locations alternate, from fixed (with characters) to computer generated (without characters);  
 -spaces are reserved to the audiences’ creativity, even though they may be planned for the following editions of the project;
 -extreme care is dedicated to graphics and visual effects, to affect the memorization process of the audience.
  An example? HBO:new narrative experiment called Imagine.
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Alternate Reality Storiescontamination between alternate reality games
 and interactive storytelling interactive performances played online and in real places at the same
 time, in the space of weeks or months, Played by small groups, as well as by thousands
 of participants,
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MMoRPGsallow users to inhabit and play with the imaginary
 universes. stand out for the use of open narratives, which can
 at any stage be influenced by users or narrators Create the possibility of altering through the game
 the experienceinteractive and inter-operative narrative Players and authors:
 create adventures (quests) and testing skills (tricks),play and tell the story together with the other players
 using different options for their perspective.
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AdvergamesThere are forms of hybrid transmedial narratives Cross between videogames and advertising, The public prefers to “play” the brand, rather
 than just listen to its slogans.
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AdvantagesAdvergames can offer informal and spontaneous, positive
 memorization (mark up) of the brand, granted by the positive interaction given by the experience of gaming;
  development of a different brand awareness by the consumer/player about the brand’s universe (for example with experience and educational games) 
 the creation of a database of consumers which would be impossible to reach out in any other way 
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Urban Experiences & Reality Gamesstories lived by their authors, by the
 public and by the characters of the tale, physically and digitally at the same time.
 reality narratives the new media integrate and enrich the human sensorial experience, providing new forms of awareness and consumption.
 they offer the audience new territories for an active reflection, a confrontation, a content performance and competition.

Page 42
						

Live Action Role Playing“Costume” performances involving the online
 and live participation of groups of users, it has similar modalities to those of role playing
 and narrative games. Objective: re-enacting – both physically and
 digitally – of ancient battles or social-cultural events etc.
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ConclusionParticipative Narratives represent the most
 widespread narrative prototype in “narrative marketing”
 are more often used in massive editorial experiences and projects and tend to expand the narrative;
 are most effective in promotion and launch of projects
 Synergistic Narratives are collaborative and
 gaining popularity on interactive mediums
 are more suitable to exclusive projects and experiences and tend to a timely closing of the narration.
 more effective in the planning phase of artistic and interactive narratives.
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Final Project & ReportTeams of 4-5 peopleSelect a product (a film, television series, comic, consumer goods
 etc.) that you feel has the potential to become a successful transmedia franchise.
 You can choose ONE from the following:Mobilization Extension – focused on a social, political or cultural
 issueMarketing extension – focused on a brand or extending an
 existing franchiseEntertainment Extension – focused on entertainment media
 (movie, comic etc.)You will be looking for a property that has not yet added media
 extensions, or you could also look at a property that you feel is in need of a reboot.
 You must have your TM property approved beforehand.
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Final Project & ReportPitchYou will be “pitching” a complete TM franchise for this
 product.Your TM franchise must have at least THREE extensions.You will be creating at least ONE complete TM Storyworld
 for any one extension + preliminary plans for the others.The pitch includes a 15-minute presentation and a 1500-
 word project report.Pitch is presented to a panel of judges.
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Group Work 1Form groupsBrainstorm ideas of a possible TM franchise or
 use an existing one Post your TM project ideas on Course Blog
 explaining your choices.
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