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THE SAILOR’S VOICE
 YOUR CONSUMER
 Heather Idema
 Vice President, Research and Consumer Insights | Bonnier Corporation
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BONNIER CUSTOM INSIGHTS
 Audience Insights
 Brand Studies
 Industry Analysis
 Effectiveness Studies
 Event Qualification
 Consumer Journey
 Bonnier Custom Insights (BCI) is
 Bonnier Corporation’s proprietary in-
 house research firm that offers a
 comprehensive array of qualitative
 and quantitative custom consumer
 experience services.
 Taking a thoughtful and strategic
 approach, BCI’s industry experts
 provide you direct access
 to Bonnier’s dedicated, passionate,
 and engaged audiences to present
 our partners with compelling insights
 and actionable data to create relevant
 and meaningful consumer
 experiences.
 Expert Execution. Reliable Data. Actionable Results.
 RESEARCH INITIATIVES

Page 3
						

METHODOLOGY
 Fielded April 13 through May 3, 2017
 Study Conducted through an online survey hosted
 by Bonnier Custom Insights
 Promotion Dedicated email invitation to a random
 sampling of sailing enthusiasts from Sailing
 World, Cruising World, Boating, and Sail
 America consumer lists
 Incentive One of three $250 West Marine gift cards
 Total Respondents 2,653
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ADDITIONAL DATA POINTS MEASURED
 Q: What fuels your passion for boating the most?
 Q: Which brand(s) of sailboats do you currently own?
 Q: Please select the sailboat brand that you feel best describes each of the following. E.g. quality,
 performance, value, etc.,
 Q: Will the sailboat be new or used? (plan to buy sailboat in next 24 months)
 Q: What size sailboat are you considering purchasing?
 Q: What is your favorite store, place or online retailer to purchase sailing equipment and/or
 accessories?
 Q: Which of the following magazines do you currently read or subscribe to?
 Q: Which of the following websites do you visit?
 Q: Thinking about the future of sailing, what would be your top recommendation to the industry
 leaders to recruit the next generation?
 Q: In your opinion, what was the best sailing invention that has made your life easier?
 Q: Here is your chance to tell sailboat manufacturers what you love about them, what they are
 doing right or what you feel they are missing.
 Please reach out to your Bonnier sales rep for further exploration of this data. BCI is available for research projects, ask your
 Bonnier sales rep or contact BCI to collaborate.
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ADDITIONAL OPPORTUNITY
 Consumers have signed up to be recontacted (opt-in) for further
 exploration, share their feedback and provide you with
 insights.
 2,044
 CONSUMER RECONTACT
 Please reach out to your Bonnier sales rep for further
 exploration. BCI is available for research projects, ask your
 Bonnier sales rep or contact BCI to collaborate.
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IN THEIR OWN WORDS
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IN THEIR OWN WORDS
 FAVORITE SAILING MEMORY
 “Carrying a legacy of sailing from my grandfather to my father and now from me to my son is a wonderful gift to share and bond on the water. What could be better?”
 “While teaching a blind teenager to sail, his student said: "I really like this. It's the only chance I'll ever have to drive!"
 “Spending time sailing with my son, when he was at that age where it's often difficult for parent and child to talk to each other. We bonded as men working the boat together, our outside differences shrunk to nothing as we enjoyed the moment as a team.”
 “First sail on a sunfish in very light air I was amazed that the boat was just ghosting along. Next day I
 started reading sailing books. A month later I drove 4 hours to Annapolis Sailboat Show and bought a 13
 ft O Day Widgeon and didn't tell my wife.”
 “Over the course of many years there have been too many experiences, both good and bad, to simply
 select one. Winning championships, gaining friends, seeing sights others may never see. Gaining insight
 into my soul.”
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HOW THEIR STORY BEGAN
 21.9Mean
 18.0Median
 35.5Mean
 37.2Median
 6%
 5%
 5%
 5%
 9%
 19%
 24%
 28% Family Member(s)
 Friend
 Self-taught
 Sailing School
 Yacht Club Sailing Program
 Community Sailing Club
 Camp as a Child
 Other top responses: College course or club, Sea Scouts
 FIRST INTRODUCED TO SAILING AGE STARTED SAILING
 YEARS OF SAILING
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 1,997
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TOP 5 REASONS WHY THEY SAIL
 57% TO BE ON THE WATER
 31% ABILITY TO ESCAPE AND RELAX
 25% SENSE OF ADVENTURE
 25% SENSE OF FREEDOM
 24% TIME WITH FAMILY/FRIENDS
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 1,996
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ROLE IN THE SAILING COMMUNITY
 Which of the following are you a
 member of currently?
 97% of sailors have
 introduced someone else to
 sailing
 Nearly 6 out of 10 sailors have
 introduced 10+ people to the sport
 39% Yacht Club
 25% Sailing Organization
 24% Sailing Club
 11% Sailing Affiliations
 8% Community boat organization
 7% Other
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 1,997
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WITHIN SAILING, HOW THEY DEFINE THEMSELVES
 52% ADVOCATE
 27% MENTOR
 26% INFLUENCER
 25% EDUCATOR
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 1,997
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THEIR LIFE ON THE WATER
 47% Boating
 36% Swimming, Snorkeling or Scuba Diving
 28% Fishing (Fresh, Salt, Fly or Ice)
 12%Waterskiing, Surf (Surfing, Wake surfing, Windsurfing),
 or Boarding (Wakeboarding, Kiteboarding, Kneeboarding)
 Kayaking, Stand-Up Paddleboards, Towables
 or Rafting17%
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 1,997
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THEIR LIFE OFF THE WATER
 30%63%
 24%
 18%
 Great
 Outdoors (Camping)
 Road or Path (Bicycling,
 Backpacking, Hiking,
 or Jogging)
 Mind & Body(Yoga, Martial Arts,
 or Weight Training)
 28% Hit the Slopes(Skiing,
 Snowboarding or
 Snowmobiling)
 18% Need for Speed(Motorcycle riding,
 ATV Riding / UTV
 Driving or Pilot/Co-
 Pilot Plane)
 Straight Shooter (Hunting or Target
 Practice)
 28% Friendly Competition (Team Sports, Tennis, Golf)
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 1,943
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SAILING ENGAGEMENT
 INCREASED34%
 REMAINED
 THE SAME46%
 DECREASED20%
 NO76%
 NO73%
 NO93%
 HOW HAS ENGAGEMENT WITH
 SAILING CHANGED OVER PAST
 TWO YEARS?
 ARE YOU CURRENTLY SAILING AS
 MUCH AS YOU WOULD LIKE TO?
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 1,997
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0.6%
 I WOULDN'T MISS SAILING IF I DIDN'T EVER DO IT AGAIN
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 1,997
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PROFILE OF A SAILOR
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HHI BREAKDOWNSNAPSHOT
 PROFILE OF A SAILOR
 90 / 10% Male / Female
 $201,124Mean HHI
 58%Employed Average days sailing a year
 81%$75K+
 66%$100K+
 59.9Mean Age
 92 / 8% Own Home / Rent
 25%Novice / Intermediate
 46%Advanced
 29%Expert / Professional
 43.2EXPERIENCE BREAKDOWN
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 1,997

Page 18
						

RECREATIONAL & COMPETITIVE
 PRIMARILY
 COMPETITIVE
 SAILING / RACING
 PRIMARILY
 RECREATIONAL
 SAILOR / CRUISER
 BOTH RECREATIONAL AND
 COMPETITIVE EQUALLY
 16%Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 1,997
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FREQUENCY OF SAILINGMOST COMMON TYPE OF
 RECREATIONAL SAILING OR CRUISING
 WHO THEY SAIL WITH
 6%Daily
 5%
 10%
 18%
 24%
 25%
 27%
 43%
 46%
 Live aboard
 RECREATIONAL SAILOR / CRUISER
 Frequent overnight cruising
 Inland lake sailing
 Long distance cruising (50+ miles)
 Occasional overnight sailing
 Bay sailing
 Coastal cruising
 Other
 51%Once a week or more
 70% Spouse or significant other
 65% Friends
 39% By themselves
 33% With their children
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 1,377
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WHAT PERCENTAGE OF RECREATIONAL
 SAILORS INDICATED THEY SAIL WITH THEIR
 DOG (OR OTHER PETS)?
 A. 4%
 B. 13%
 C. 19%
 D. 42%
 POP QUIZ!
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 1,377
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A. 4%
 B. 13%
 C. 19%
 D. 42%
 POP QUIZ!
 WHAT PERCENTAGE OF RECREATIONAL
 SAILORS INDICATED THEY SAIL WITH THEIR
 DOG (OR OTHER PETS)?
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 1,377
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WHY THEY SAILMOST COMMON TYPE OF RACING
 RACE / REGATTA
 PARTICIPATION
 72%
 7%
 2%
 3%
 4%
 5%
 9%
 32%
 32%
 45%
 56%
 COMPETITIVE SAILING / RACING
 Handicap / Mixed fleet
 around-the-buoys racing
 Other
 One-design keelboat
 racing
 One-design dinghy racing
 Handicap/Mixed fleet offshore
 distance/ Point-to-point racing
 Other one-design racing
 Shorthanded offshore distance
 Multihull racing around-the-buoys
 Multihull one-design racing
 Multihull racing distance / point-to-point
 Competition
 40% Mental Challenge
 66% Once a week or
 more
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 307
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EDUCATION & GOALS
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POP QUIZ!
 *Extremely interested / Interested
 A. 24%
 B. 32%
 C. 68%
 D. 83%
 WHAT PERCENTAGE OF SAILORS INDICATED
 THEY ARE INTERESTED* IN CONTINUING THEIR
 SAILING EDUCATION?
 *Extremely interested / Interested
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 1,997
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POP QUIZ!
 *Extremely interested / Interested
 WHAT PERCENTAGE OF SAILORS INDICATED
 THEY ARE INTERESTED* IN CONTINUING THEIR
 SAILING EDUCATION?
 A. 24%
 B. 32%
 C. 68%
 D. 83%*Extremely interested / Interested
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 1,997
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RESOURCES USED TO FURTHER SAILING EDUCATION
 30% WEBSITES OF SAILBOATS /
 GEAR MANUFACTURERS
 70% MAGAZINES
 51% WEBSITES
 39% ONLINE VIDEOS
 38% FRIENDS
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 1,993

Page 27
						

• Hands-on in a small group
 (22%)
 • Classroom seminars (20%)
 • One-on-one consultations and
 coaching (19%)
 • Sailing Schools / Classes
 (15%)
 • Online Webinars (10%)
 RECREATIONAL
 SAILOR / CRUISER
 COMPETITIVE
 SAILOR / CRUISER
 RESOURCES USED TO FURTHER SAILING EDUCATION
 28% OF SAILORS ARE LIKELY* TO ENROLL IN SAILING
 SCHOOL IN NEXT 24 MONTHS*Extremely Likely / Likely
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 1,997
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RECREATIONAL SAILOR / CRUISER
 INTERESTED IN LEARNING MORE ABOUT
 Boat maintenance
 Seamanship tips (anchoring, reefing)
 Navigation and voyaging
 Refits and upgrades
 Living aboard
 Sail maintenance
 Boat reviews
 New sailing gear (apparel, accessories)
 New rigging technology (spars, lines)
 50%+
 40%+Safety at sea
 Cruising destinations
 DIY boat projects
 Improving my sailing
 Engine maintenance
 30%+
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 1,377
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COMPETITIVE SAILING / RACING
 INTERESTED IN LEARNING MORE ABOUT
 Racing rules and strategies
 Improving my sailing
 New boats
 Mental training for sailing
 Boat reviews
 Navigation and voyaging
 DIY boat projects
 New sail technology
 Physical training for sailing
 Boat maintenance
 Safety at sea
 Global events (America’s Cup)
 Seamanship tips (anchoring, reefing)
 Regatta coverage & results
 New rigging technology (spars, lines)
 New sailing gear (apparel, accessories)
 40%+
 30%+20%+
 60%+
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 307
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GOAL-ORIENTATED
 67%
 67% HAVE SET PERSONAL GOALS FOR
 THEMSELVES AS IT PERTAINS TO SAILING
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 1,377
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OWNERSHIP & INTENT
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OWNERSHIP
 Primary Sailing Watercraft:
 Hull & Length
 78% of sailors own 1+ sailboats
 These owners have 1.6 sailboats,
 on average
 93% Monohull2% 11’ or less
 14% 12’ – 19’
 50% 20’ – 35’
 29% 36’ – 45’
 5% 46’ or more
 7% Multihull29% 12’ – 19’
 28% 20’ – 35’
 34% 36’ – 45’
 9% 46’ or more
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 1,377
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WHAT ELSE THEY OWN
 IN ADDITION TO SAILBOATS:
 3%
 6%
 7%
 8%
 10%
 20%
 20%
 25%
 25%
 36%
 49% Dinghy
 Kayak / Canoe
 Inflatable
 Cruiser
 Yacht
 Small keelboat
 Paddleboard
 Performance boat
 Center console
 Runabout
 Powerboat (overnight accommodations)
 7% of sailors share ownership of
 a sailboat
 That number increases to 14% for sailors that primarily race.
 15% of audience has chartered
 in the past 12 months
 22% plan to charter in the next
 12 months
 Fractional Ownership
 Chartering
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 1,963
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Yes9%
 Undecided21%
 FUTURE INTENT
 Price Range Considering
 19% Less than $25k
 34% $25k - $100k
 26% $101k - $250k
 21% More than $250k+
 Plan to Purchase a
 Sailboat in next 12 months
 Top Reasons for Purchase
 43% More accommodation for
 growing family, cruising, or
 living aboard
 33% Easier sail handling
 32% Better performance
 32% Convenience of ownershipSource: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 1,006
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DECISION DRIVERS
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 990
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RETAIL
 Purchased sailing equipment
 and/or accessories in the past
 12 months
 62% Online Retailer
 39% Specialty Shop
 34% Mail Order Catalog
 33% Manufacturer Website
 24% Mass Merchant
 WHERE THEY SHOP
 WHY THEY SHOP
 93%
 61% indicated they have No Set
 Time for when they begin the
 purchase process. 22% said Spring
 58% Convenience
 46% Past service experiences
 44% Knowledgeable staff
 44% Offers high quality products
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 972
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FUTURE INTENT
 SAILING PRODUCTS AND
 ACCESSORIES (Other)48%
 SAILBOAT HARDWARE(Blocks, Cleats, Winches, Clutches,
 Rigging, etc.)38%
 37%
 PLAN TO PURCHASE NEXT 12 MONTHS PLAN TO SPEND NEXT 12 MONTHS (AVG.)
 SAILING CLOTHING(Technical gear, wet weather gear, PFD,
 shoes, gloves, hats, etc.)
 26% ELECTRONIC / NAVIGATION
 EQUIPMENT
 25% SAILS
 10% ENGINES OR ENGINE EQUIPMENT
 $615
 $1,485
 $2,443
 $3,478
 $4,607
 $1,686
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation, n = 972
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FUTURE OF SAILING
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FUTURE OF SAILING
 “Need more folks in the 20-40
 year age group to get involved.
 Lots of kids, lots of seniors,
 we're losing the middle.”
 “Covering all of the expenses
 of maintenance, insurance,
 upgrades, dockage fees”
 “Human impact on the
 environment, pollution,
 global warming
 and destruction of habitats”
 “The uptick of rules
 discouraging anchoring for
 cruising transient boats and
 the exponential increase of
 marina fees.”
 PARTICIPATION COST
 ENVIRONMENT RULES & REGULATIONS
 Source: The 2017 Sailing Enthusiast Study. Proprietary of Bonnier Corporation
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LOOKING AHEAD
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LOOKING AHEAD
 Nurture your intenders!The 21% who said they are undecided about buying a boat next year. What are you doing to nurture and guide them into making a decision?
 The more factor!Want more engagement with the sport and want more experiences from you.
 Hit the books!They want more education – and are very specific with the education they want to learn about.
 Use your resources!Let your customers bring you customers – they are advocates for the sport – use them to tell their story and yours!
 Break it down!Breakdown stereotypes around cost and entry into the sport.
 Target them young!The average age of the sailing enthusiast start sailing is 22. Connect with them at a junior high schools, high schools, and colleges to develop programs where it allows them to continue on with sport.
 Develop diverse segments!Develop programs that breakdown the stereotypes for diverse groups. Produce content where they can see others like themselves active in the sport. They want to see it as a relatable and accessible sport to them.
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SEE YOU ON THE WATER! Heather Idema | [email protected]
 Vice President, Research and Consumer Insights | Bonnier Corporation
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