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 ZTE has a long-standing philanthropic tradition of positively impacting communities.
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 On January 8, ZTE Mobile Devices announced it was the recipient of four awards from the Inter-national Data Group (IDG), the world’s leading technology, media, events, and research company. The “Global Smart Connected Devices Top 10”, “Global Smart Phones Top 10”, “Global Top 50 CE Brands” and “Top 10 Brands from China” awards were presented to ZTE at the Global Top Brands Awards Ceremony during the Consumer Electronics Show (CES) 2016 in Las Vegas.
 “It is an honor to once again make IDG’s list of top performers. It is a welcomed confirmation of our user-centric approach to develop-
 ing new products and unflagging dedication to pioneering new inno-vations to power our transforma-tion to a consumer-recognized brand,” said Adam Zeng, CEO of ZTE Mobile Devices. “Our flagship products like the AXON series and their new technologies like pressure-sensitive touch screens are enabling more intuitive user experiences, and we’re thrilled our efforts are being recognized.”
 “IDG’s Global Top Brands campaign is a celebration of the most influ-ential and innovative consumer electronic brands in the interna-tional market,” said Josh London, CMO of IDG Communications. “This year’s awards recognize ZTE’s
 strong brand and product range which demonstrate its position as a global leading company in the age of smart connectivity and mobile internet.”
 At the 2016 CES, ZTE showcased products from their high-end flag-ship line AXON, including AXON Pro, AXON MAX, and AXON mini. This line of products represents the company’s vision of the future of mobile and its focus on core technologies aimed at more and more convenient user experience. These technologies include the world’s first pressure-sensitive touch screen, delivered by the AXON mini (Premium Edition). The bodies of all of AXON models are
 made from Boeing 787 aircraft-grade aluminum-titanium alloy, and they feature Hi-Fi audio, stun-ning screens, powerful cameras with impressive focus time, and expandable memory. The devices can be unlocked with three differ-ent biometric authentication op-tions – fingerprint, voice control, and eye-scan. ZTE also showcased the AXON Watch, the first smart watch to run Tencent’s TOS+ op-erating system, an example of the company’s plan to use its strength in mobile technology to expand the realm of wearables and smart home products to bring more convenience to users through connectivity.
 ZTE Receives Four
 Former NBA player Adonal Foyle
 Former NBA player Scottie Pippen (L) and ZTE USA CEO Lixin Cheng
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 ZTE Starts Z-Community in USOn January 5, ZTE USA introduced Z-Community, a member-led forum that will help shape the future of ZTE mobile devices and services. ZTE is putting fans first to help develop a
 ZTE Announces Updated AXON Plan
 On January 19, ZTE issued guidance for full-year profit to increase 43.5%, with projected record-breaking revenue.
 On January 5, ZTE USA released ZTE Avid Plus, priced at just $114.99. Avid Plus is an entry-level Android phone that became available with T-Mobile on January 20 and with MetroPCS later.
 On January 5, ZTE USA announced ZTE Grand X 3 smartphone, priced at just $129.99. Grand X 3 became available with Cricket Wireless on January 29.
 At a Glance
 community-sourced mobile device, called Project CSX, which will be revealed in 2017. To help create the future of mobile devices, consumers can register for Z-Community at com-munity.zteusa.com.
 While the biggest benefits come from playing a role in changing future ZTE products and services, members will also get exclusive access to events, rewards, and products. Most recently, ZTE sent fans to experience New Year’s Eve in Las Vegas. Fans experienced Vegas from the sky in a helicopter, from seats at the latest shows, and from the dance floor at a New Year’s Eve party they’ll never forget.
 ZTE is looking to develop deeper relationships with members that will result in products that offer more personal value to individuals.
 On January 5, ZTE USA announced AXON Passport 2.0, an updated consumer assurance and support program provided free for its AXON smartphones. Along with all the great benefits from the original AXON Passport 1.0 program, AXON Passport 2.0 now includes unlimited out of warranty repairs and total assistance that supports device upgrades, replacement, shipping, and setup.
 “We are confident in the performance and quality of our AXON smartphone series and our ability in being there for consumers when repairs need to be made outside of a standard warranty,” said Lixin Cheng, chairman and CEO of ZTE USA. “With AXON Passport 2.0 consumers can feel confident that ZTE has them covered for any of their device issues or needs.”
 On December 18, 2015, ZTE Mobile De-vices announced the launch of the new-est and final model of its high-powered AXON flagship series, AXON MAX.
 Jeff Yee, vice president, technology plan-ning and partnerships for ZTE USA
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Q: Could you please introduce yourself, in-cluding your career development and current responsibilities?A: I joined ZTE after graduating in 2005. At first, I worked in the WCDMA Product Business Division. In 2010, I was sent to support the WCDMA project in the US and worked in the Commercial & Techni-cal Support Department. At first, I was engaged in system products. In 2011, the terminal business became ZTE’s major business in the US. The focus of
 this department also shifted from system products to terminal products. At the beginning of 2014, the Commercial & Technical Support Department was renamed the Terminal Marketing Department. This meant that marketing and branding were becoming increasingly important to our sales of mobile phones in the US. At the end of 2014, I took charge of the North American Terminal Marketing Department. While ZTE USA terminal business transitions from a B2B to B2C business model, we need to interact with end-users directly and build our consumer-oriented brand.
 Q: Could you tell us the features of the smartphone market in the US? How do you act accordingly?A: First, the mobile phone market in the US is domi-nated by operators. Statistics show that about 95% mobile phones are sold through carriers while only 5% mobile phones are sold in the open market. In the open market, mobile phones can be directly sold to consumers without being verified by carriers.
 Second, the US mobile phone market is divided into two categories—prepaid and postpaid. In the prepaid market, you can buy phones and plans with-out a contract. Postpaid users have to go through a credit check before they can enter into a contract. Nearly one third of mobile phones sold are prepaid. Currently, ZTE USA has been building a strong presence through the prepaid market. Prepaid is a very competitive space with lower barriers to entry. Postpaid is a higher-end segment of the market where postpaid consumers can return or exchange their phones for non-quality reasons. For example, it is acceptable for carriers to refund users their money if they are unsatisfied with their experience or they do not like the UI or design. This increases the requirements in terms of user experience and prod-uct quality. This is also one of the reasons why ZTE introduced AXON smartphone. AXON is a departure from the phones ZTE has typically offered in the US, which were customized phones for carriers. AXON is a smartphone made entirely with the consumers in mind.
 ZTE first entered the US in 1998 and has been growing steadily ever since. It is now the fourth largest smartphone supplier in the US and second largest in the no-contract market. The success is driven in large part by its efforts to raise brand awareness. Brand recognition is a tough thing to get right. Like other Chinese handset makers, it needs to grapple with low brand awareness. However, its brand recognition has shot from 1 percent to about 40 percent at the beginning of 2016. Mobile World interviewed Shen Junjie, head of North America Marketing at ZTE USA. Cur-rently on the ZTE Experience Tour, he talked about ZTE USA’s branding journey and shared with us what he thinks of branding.
 VIP VOICE
 6
 Shen Junjie, head of North America Marketing at ZTE USA
 ● By Liu Yang and He Xi
 ZTE USA’s headquarters in Dallas
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 We are now paying a lot attention to the US college market. College stu-dents aged 18 to 25 is an important part of our target consumer group, which is 18 to 34 year-olds. College students are very connected with each other and easily influenced by their peers. They are more ready to accept new products and brands. They are also very active on social media. In 2015, we picked some college students to be our brand ambassadors and let them do the talking. For instance, they used ZTE Spro 2 smart project in their daily life and showcased them in scenarios that we may not have imagined, such as, doing the presentation. We also sponsored some campus events. For example, ZTE was the title sponsor of a photo competition in Stanford University; the winners can also win ZTE smartphones as prizes. In 2015,
 we have sponsored events in more than 10 colleges.
 In terms of photography, we also cooperated with some photography associations in the North America. The most important cooperation was with Victor Liu, a professional photog-rapher based in the Canadian Rockies. He shot many amazing pictures using AXON in the South Pole, which showed AXON’s superb shooting performance.
 In 2015, we also shot the first TV com-mercial for AXON casting by Chandler Parsons from the Dallas Mavericks.
 Q: Which are the most success-ful branding events in 2015?A: I think that our NBA sponsorship and the ZTE Experience Tour are the most successful events in 2015. In
 ZTE USA’s first TV commercial for AXON casting by Dallas Mavericks player Chandler Parsons
 ZTE’s college student brand ambassadors at Toyota Center, home of the Rockets A college student showcases a ZTE device at the University of Texas at Dallas. ZTE college tour at the Unversity of Oklahoma
 Third, LTE networks are widely available in the US, making the US a high-end smartphone market. Brand investment is also crucial. To compete in this market, ZTE must have all-round performance. On the one hand, we must provide high-quality prod-ucts like AXON to attract consumers; on the other hand, we need to build a brand that can compete with the major brands that have a big advertis-ing budget.
 We are always looking for ways to pro-mote the ZTE brand awareness. NBA sponsorship has to be mentioned. Our NBA sponsorship started in October 2013. It is part of our strategy to build awareness in the US and around the world. NBA is a major sport league in the US. The choice of the NBA is also due to the high number of NBA fans in China as well as the game’s global reach. Our sponsorships will have great effect when synced with ZTE’s partnership with NBA China. We sponsored one NBA team in 2013, three teams in 2014, and five teams in 2015. When selecting these five teams, we have weighed their impact and considered our overall marketing strategy. Aided by the NBA partnerships, our brand awareness has increased from 1 percent in 2013, to 16 percent at the end of 2014, to 34 percent in the middle of 2015, and might reach about 40 percent at the beginning of 2016. Some consumers have begun to buy our devices be-cause they know the ZTE brand. NBA sponsorship has become the most important approach through which we promote our brand awareness.
 Of course, when high-end flagship
 AXON made its debut last year, we enlisted the support from the profes-sional golfer Danny Jin-Myung Lee and sponsored the PGA tour to promote our brand image in the high-end mobile phone market. After all, golf targets a higher-end audience.
 Q: Could you summarize ZTE USA’s marketing activities in 2015? What are the innova-tions?A: We continued our sports marketing activities, including the NBA and PGA golfer endorsement. We have put a lot of effort into digital marketing. As ZTE USA shifts from a B2B to B2C strategy, it is very important that we build loy-alty among consumers and would-be consumers. At the beginning of 2015, we had 64,000 Facebook followers and 17,000 Twitter followers. Now, we have 210,000 Facebook followers and 78,000 Twitter followers. Meanwhile, we have innovated with the posted content. At present, our Facebook engagement rate is over 3% while the average engagement rate is only 0.5% to 1%. That means out of our 210,000 fans, there are several thousands of people who saw a post that liked, shared, or commented on it.
 In addition, the ZTE USA website has been redesigned from an information-oriented website to an e-commerce website that mainly sells ZTE products like AXON and Spro 2. We held a big promotion campaign on the new website, through which our sales were increased around four times.
 Our innovative moves in marketing include the ZTE Experience Tour and campus marketing campaign.
 1
 1
 2
 3
 2
 3
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the 2014-2015 NBA season, 2.3 mil-lion viewers watched games played between NBA teams sponsored by ZTE. Around 2 million people will feel and touch ZTE’s products at ZTE’s road show truck when we finish the tour. These are the most influential brand awareness campaigns.
 Q: Could you please tell us something about the ZTE Experience Tour? How did it get started?A: This tour was conceived in July 2015. On July 14, AXON made its debut in New York. Before its debut, we did many online campaigns. After its debut, offline marketing became more important. From social media, we got some feedback that consum-ers would like to experience this product first-hand before deciding whether to buy it or not. Because AXON was launched in the open mar-ket, people cannot go to a carrier’s store for a try-out like they used to. So we came up with the idea of a mobile flagship store. We planned this activity for three months because it was complicated. We needed to figure out the truck’s size, its looks and internal design. On November 13, ZTE Experience Tour kicked off in Chicago. The road show truck parked right in front of the entrance into United Center, home of the Chicago Bulls.
 Our route extends from east to west. Starting from Chicago, we travelled through New York, Atlanta, Huston, Dallas, Toronto and Las Vegas where CES was held. The truck is now in California, and will travel to San Francisco and ultimately to Seattle. It will take about 17 weeks to complete and cover up to 12,000 miles (about 19312 km).
 VIP VOICE
 8
 Q: How many stops are there in the tour?A: A ZTE road show truck stops in about 20 big cities and over a hun-dred small cities. In every stop, the truck would park in a crowded place to showcase our products. Usually, we would stay in a big city for two or three days. For some big events, we may also stay longer. At a Knicks game played on December 4, 2015, the truck parked at the 7th Avenue in New York for a whole day. In some small cities, we may team with carri-ers to hold activities.
 Q: How about the customer feedback?A: We built this platform for sev-eral purposes. First, we wanted to promote the ZTE brand. This truck is a huge moving billboard with ZTE logo and product pictures on it. So the truck is for publicity. It is also the
 mobile showcase of our products. Spro 2 attracted more attention than we expected. Many people were surprised by this small and portable projector and said it was innovative.
 In Cleveland, we invited the Cavaliers mascot Moondog to be with our road show truck. Some fans took photos with the mascot and shared them through social media. ZTE got increased visibility as these photos have a background of ZTE logo and products.
 Q: How do you feel personally about the ZTE Tour?A: I went to several stops includ-ing Chicago, Cleveland, New York, Houston, Dallas, and Las Vegas. I had many opportunities to communicate with consumers. I feel that branding is essentially person-to-person com-munication.
 Fans pose for a picture before ZTE’s road show truck, parked next to the Cavaliers’ court.The road show truck parked in front of United Center, home of the Chicago Bulls. The road show truck attracts people. ZTE’s road show truck at the US PGA (left), 2016 CES (upper right), and at the Houston Rockets’ home court (lower right)ZTE’s road show truck on the road from Dallas to Las VagasZTE Experience Tour map
 4 5
 8
 9
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 A brand is lifeless when the brand name shows up on a billboard. When people are not willing to know your company and products, it doesn’t work even if your logo appears shin-ingly on a big billboard on a crowed street. The best way to build a brand is to have a real conversation with your consumers and tell them what kind of company ZTE is. I feel personally that people-to-people interaction improves your brand image. Consum-ers may know little of our company at first, but grow an interest in our company after listening to my intro-duction and have a good impression of our products after listening to my further introduction. The process is certainly time-consuming but enables greater brand acceptance. Building a brand needs our actual efforts rather than simply buying premium advertising space, which is particularly true in the US where we still have low brand awareness. It would be regret if somebody saw ZTE on the billboard and was eager to know about the company but didn’t know who they can ask.
 We didn’t have a good means to tell consumers who we are when they want to know us. In 2015, the number of Google searches on ZTE was far greater than that in 2014. This means more and more people are curious about us. Our Experience Tour pro-vides opportunities to all customers with hands-on experience and will greatly bolster our brand and boost our product sales.
 Our ultimate aim is to translate brand recognition into greater sales. Brand building is a gradual process from brand awareness to brand reputation and loyalty–knowing you, trying your products, buying more products, and becoming your loyal
 users. Now, we have some brand awareness and reputation, and since the majority of our products are sold by carriers, we are trying to build our brand loyalty.
 Q: What is your plan in 2016?A: Our three main offline activities include sports marketing, ZTE Experi-ence Tour and campus campaign. ZTE is sponsoring five NBA teams and the number of viewers who watch games of ZTE-sponsored NBA teams is expected to increase from 2.3 to 4 million. The ZTE Experience Tour will finish in March. In 2016, we plan to explore a new route in the west. We will cover more areas, plan more activities, and give more consumers the ability to test our products. This is also a way to prepare for the launch of new products. There will be two routes in 2016 and probably three in 2017. Such kind of activity has a high return of investment and may last for more years.
 Our campus campaign will include 50 colleges, including Stanford, UTA, Rice University, and SMU. We will select some influential events from these colleges.
 For the online activity, we aim to reach one million followers on Face-book and 1.5 million followers on all the platforms.
 Q: What are your expectations for your team in 2016?A: We are a highly localized team. In 2015, we faced great challenges since many new marketing activities were added but we worked at great spirits because we felt that branding is a significant thing to do. My expecta-tions for our team are high morale, high efficiency and team capability development.
 10
 6 7
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 Mobile Officing Made Easy
 ZTE MF286
 For a business team, public Wi-Fi signals are not stable and secure enough. A self-built Wi-Fi network is a safe bet. They want to have super-fast 4G LTE mobile internet with down-load speeds of up to 300 Mbps or an ultra-high speed 1300 Mbps Wi-Fi network. Using a smartphone as a Wi-Fi hotspot is not sufficient. Now perhaps only ZTE MF286 can make you happy.
 ZTE MF286 is a high-perfor-mance portable 4G wireless router designed to meet the needs of high-speed WLAN any time and any place. A small start-up team may use it to build a LAN quickly in a café for high-speed internet access, file sharing, and even working together on the file server set up on the router.
 HANDS-ON
 10
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 Specifications
 Special ExperienceWi-Fi CoverageThe Wi-Fi range is an important indicator of a wireless router. In a coverage test conducted in an office larger than 500 m2 ZTE MF286 proves to have good signal coverage. The signal attenuation is not obvious even at a point far from the device. Internet surfing is smooth, even in a meeting room separated by glass doors.
 Dimension: 180 × 170 × 30 mm Network: LTE FDD/LTE TDD/UMTS/GSM LTE FDD DL/UL 300/50 Mbps LTE TDD DL/UL 220+/10+ Mbps DC-HSPA+ DL/UL 42/11.2 Mbps Wi-Fi: Wi-Fi 802.11 b/g/n/ac, up to 64 users 2.4 GHz 3 × 3 MIMO, 450 Mbps 5 GHz 2 × 2 MIMO, 867 MbpsBattery: 3000 mAh Special features: CSFB/VoLTE via RJ11, HD Voice Web UI, IPV6, USB storage, WPS
 Mobile World Says:ZTE MF286 features strong networking performance. It delivers high speed internet surfing experience with support for LTE Cat6 and 802.11ac gigabit Wi-Fi. It also supports VoLTE and USB file sharing functions, which make it a hub of a mobile office.
 1. Chic ZTE MF286 is similar in size to a traditional wireless router. But its function—enabling 4G network sharing—makes it special. It has an exclusive design, and the main body is enclosed by graceful curves, to improve the visual effect and feel.
 2. Super High-Speed 4G Network As an LTE Cat6 router, ZTE MF286 can achieve a download speed of up to 300 Mbps, which is higher than most wired connection speeds in a home. You can have a fluid and enjoyable internet experience even when the internet connection is shared between users. ZTE MF286 pairs the Qualcomm WTR3925 RF transceiver chipset based on the 28 nm process with the Qual-comm MDM9230 modem based on the 20 nm process. The new chipsets perform better and consume less power.
 3. Support for 802.11ac and 5 GHzThe local area network supported by ZTE MF286 boasts extremely high-end specifi-cations, which is almost of the highest level among current home routers. In terms of a Wi-Fi network, it supports 802.11b/g/n/ac and 3 x 3 multiple-input multiple-output
 (MIMO) technology with three spatial streams for maximum performance. It operates on both 2.4 GHz with great wall-penetration capabilities and 5 GHz with a lower chance of picking up interference. The powerful gadget also supports gigabit wired connections so that it is possible to copy files over a LAN at a speed higher than 80 MB/s.
 4. High-Definition VoLTE Call Conference calls are an indispensible part of business interactions. ZTE MF286 sup-ports advanced VoLTE voice calls. You can connect it to a telephone or a conference hands-free telephone system to get a much better call quality than regular telephone calls.
 5. Support for both Fixed and Mobile Use ZTE MF286 is comparable to a traditional high-performance wireless home router. However, with a built-in 3000 mAh battery, it can work without AC power. You can use it in different scenarios, for example, different office areas, a corner not covered by Wi-Fi, a coffee shop, or some make-shift work areas.
 HANDS-ON
 A row of indicators on the upper area of the device show the router status in real time.
 USB File Sharing ZTE MF286 comes with a USB interface, through which, a user may use a USB disk or a small mobile hard disk to share pictures, files or videos with other users on the same Wi-Fi network.
 Mobile OfficeWith the 3000 mAh battery, ZTE MF286 can support a conference call for up to 4 hours or share a 4G network for up to 3 hours. This alone makes it stand out from high-performance routers. Better still, the battery can be replaced at any time to ensure that you have enough juice in the router.
 On the top of the device are a Wi-Fi button and a WPS button.
 The SIM card slot on the side of the device makes it easy to insert and remove a SIM card.
 11
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 A Pragmatic Smartphone ZTE Blade L5 Plus
 For many people, mobile phones are useful tools that can help them complete tasks properly, quickly, and efficiently. Therefore, they do not need an extra large screen. A 5.0-inch or smaller screen that can be operated with a single hand is good enough. They do not need overly powerful performance that leads to a bulker phone and generates more heat. A mobile phone that can run smoothly without interruption is good enough. Blade L5 Plus is a practical smartphone. It pre-sents entry-level users a brand new option.
 Blade L5 Plus is compact and light-weight. The top priority in its design is good touch feel. This allows you to take it out and use it at any time. Even when you are engaged in work, you can still answer calls or reply to messages using only one hand. Meanwhile, both the software and hardware are configured properly. All in all, it is not dazzling as a flagship but it is a truly reliable companion.
 HANDS-ON
 12
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 Specifications
 Special ExperienceShooting Experience Its 8-megapixel autofocus rear camera is responsive, and it does not exhibit “jello effect”. During the day, the camera captures much detail, with accurate white balance. During the night, it can capture great images that have no obvious noise or smearing thanks to its relatively large pixel size. It outperforms many other entry-level smartphones in detail reproduction.
 Entertainment Its 5-inch screen may be compact but offers outstand-ing resolution, viewing angle, color reproduction, and brightness. Especially, with relatively high brightness, the phone can display hidden details, when you are playing games or movies in dim surroundings. With a wide viewing angle, the phone allows two people to view the same movie simultaneously, and there is no image distortion.
 OS: Android 5.1 Network: GSM/UMTSDisplay: 5-inch HDCPU: MT6580 Quad Core Memory: 1 GB RAM + 8 GB ROMCamera: 8-megapixle (rear); 2-megapixel (front)Battery: 2150 mAh
 ZTE Blade L5 Plus24-Hour Experience Test
 Mobile World Says:Blade L5 Plus has pragmatism at its core: easy single-handed operation and good feel, proper software and hardware con-figuration, simple and direct OS UI, and rich pre-installed apps — all these make it seem like a familiar old friend, who has the best understanding of your needs.
 1. Exquisite Exterior Blade L5 Plus may appear ordinary, but it is designed with great attention to detail. Modesty, gentleness, and simplicity are concepts underpinning its design, which, however, contains more exquisite details. For instance, the subtle grid pattern on the back surface emphasizes its texture. The arc of the back is not only ergo-nomic but also makes for a slimmer body. Together with the flat icon design, the smartphone fully presents the beauty of simplicity and neatness.
 2. Portable and Pleasing to the Touch Blade L5 Plus has a 143 x 72 x 8.3 mm dimension. It is smaller than the currently popular 5.5-inch smartphone, which al-lows the phone to be held and operated with one hand. Unlike the smooth bodies of many other smartphones, Blade L5 Plus has a little damped surface that does not easily slip out of your hand. The arced design, both on the back and along the edges, also means the phone fits in your palm better.
 3. Fluent PerformanceRunning Android 5.1, Blade L5 Plus is equipped with a 1.3 GHz MT6580 quad-core processor, 1 GB RAM, and 8 GB ROM, and supports Micro SD card capacity ex-pansion. It delivers a strong performance, and scored 25,411 in the Antutu test. It
 runs easily daily use apps, and can also handle mainstream 3D games supported by its 3D graphics capabilities.
 4. High-Quality Camera Blade L5 Plus does not blindly seek high-end camera specs. It has an 8-megapixel autofocus rear camera and a 2-megapixel front camera. Although the resolution is not high, it has commendable image processing capabilities and produces pictures that are fine enough for SNS. The camera software provides extensive shooting features, such as a smile shutter, HDR, auto-beauty, continuous high-speed shooting, panorama, and gesture-con-trolled shooting.
 5. Powerful Preinstalled AppsAndroid phones need frequent back-ground cleanup to maintain operation smoothness. Blade L5 Plus has a built-in Clean Master app, which periodically runs a scan in the background to detect unnecessary files and helps you reclaim resources. This tool also has special features such as clearing out your private information. In addition, the phone comes pre-installed with a range of practical apps, including Facebook, Twitter, WPS Office, Dropbox and Google Maps. You can use the phone straight out of its box without the hassle of downloading and installing these apps.
 5 mins: It is lightweight. 15 mins: With an arched design and grid texture in the back, it feels comfortable. 30 mins: The removable back cover allows the phone to have fewer openings and body integrity. 50 mins: It looks completely black when the screen is not lit. 1 hr: The Power and Volume keys are nice and responsive. 1 hr 18 min: The Android 5.1 OS starts fast. 2 hrs 35 mins: The 5-inch LCD screen displays bright colors with a wide viewing angle. 3 hrs 10 mins: The phone is pre-installed with commonly used apps such as WPS Office, Facebook, and Twitter.4 hrs: Despite a limited memory, the phone could switch smoothly between apps.6 hrs 15 mins: The camera starts and frames quickly. 10 hrs 30 mins: Even in a dark room, ob-jects still come readily into focus.14 hrs 45 mins: After almost 15 hours of light usage, 58% battery remains. 24 hrs: I bring the phone with me and start a new day.
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 ZTE Blade S7Catchy Appearance
 A smartphone that is beautiful and feels good is always delightful to its user. Blade S7’s designer is well aware of this. It boasts a metal frame sandwiched between two 2.5D glass panels which have a good look and feel. In addition, with a moderate screen size of 5 inches, a thickness of 7.2 mm, and a high display-to-body ratio, it is more suitable for one-handed operation. Its slim appearance and lime green color catch your eye at the first sight.
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ZTE has a long-standing philanthropic tradition of positively impacting communities. Over the past 20 years, ZTE has participated in numerous
 corporate philanthropy initiatives, serving the community where it operates. Examples include providing free computer equipment to schools and
 hospitals in remote areas of South Africa and Ethiopia. It has been named as one of China’s Top 10 CSR performers for several years in a row.
 In the US, ZTE fulfills its CSR obligations by making continuous contributions to the communities where it operates. ZTE has participated in over 50
 charitable events since 2010, helping more than 80,000 people. In 2011, it supported Kansas City children through donations and a day of service at Spofford. In 2012, it supported charity golf tournament to raise funds for
 families dealing with cancer at Rady. Since 2013, it has increased its commitment to local communities through its NBA partnerships in the US.
 As ZTE expands its market presence in the US, ZTE found that two things are important in American culture. The first one is sports. Sports are vehicles for transmitting values such as teamwork and fighting hard. The second thing is charity. Giving back is one of the most valuable things a person can do.
 ZTE had previously done charity work in China and in many other countries. It could also support local communities in the US where it continues to establish significant business and technology partnerships. Our charity efforts started with donations, which are a direct way of helping people, but we were still looking for more ways to encourage people and draw more attention to charity drive.
 It was by chance that in the summer of 2012, I met Donnie Nelson, general manager for the Dallas Mavericks. We wanted to build a partnership with his team. Dallas Mavericks is the charitable partner with the Boys and Girls Club of Collin County, and giving back is part of ZTE’s culture. It seemed a great idea for ZTE to join in the team’s charity drive.
 On March 21, 2013, the Texas Legends, the D-League affiliate for the Dallas Mavericks, partnered with ZTE USA to host a “ZTE Charity Night” benefitting the Boys and Girls Club of Collin County. This collaborative effort was a first for ZTE USA in the sports industry and a unique opportunity for the Boys and Girls Club. The Legends wore customized jerseys celebrating the Boys and Girls Club, uniquely branded with the Legends logo, Boys and Girls Club logo, and ZTE logo. Select jerseys were available via a silent auction during the game, with all proceeds benefitting the Boys and Girls Club of Collin County. The first ZTE Charity Night was a great success. Thousands of people were at the game and millions more watched the broadcast. In addition to hosting the ZTE Charity Night, ZTE USA launched a social media campaign to enable fans across the country to donate to the Boys and Girls Club of Collin County simply by retweeting or “liking” ZTE USA’s respective Twitter and/or Facebook postings announcing “ZTE Charity Night”. It offers a chance for more people to know the children in need.
 FOCUS
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 How did ZTE and NBA Come to Partner for Charity?
 ● By Bill (Lei) Wu
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Three Years of Season of Giving with RocketsWith an ongoing commitment to the US market, on October 5, 2013, ZTE and the Houston Rockets jointly announced their first partnership. ZTE was the official smartphone partner of the Houston Rockets for the 2013-2014 NBA season. Under the deal, ZTE USA was granted the use of Rockets marketing rights, TV-visible signage, and hospitality. More importantly, we began to learn how to blend into the local society with an approach that our clients and customers would understand and accept.
 We teamed up with the Rockets to support its 2013 Season of Giving program. ZTE and the Rockets hosted a series of holiday events, including inviting children from the Boys and Girls Club, Casa de Esperanza, and Kids Meals to a movie night with the Rockets players in November, bringing kids from the Boys and Girls Club together with Howard, Terrence Jones, Francisco Garcia and Ronnie Brewer to a holiday shopping spree of a lifetime and a bowling night where kids got to bowl against Jeremy Lin.
 2013
 2014In the 2014 Season of Giving, ZTE and Houston Rockets hosted the Houston Area Urban League Thanksgiving event in November. Rockets players and ZTE staff delivered groceries and gift cards to 85 economically disadvantaged families.
 The second event was the Memorial Hermann Hospital Visit and Holiday Party on December 2. Rockets players, ZTE staff, Rockets Power Dancers and mascot Clutch brightened the holiday for patients at Children’s Memorial Hermann Hospital. The group hosted a party for children who were well enough to leave their rooms, participate in arts and crafts and play video games in the Rockets Teen Room while giving gifts to all the children. Players and ZTE also spent time visiting rooms and delivering gifts to children who were confined to their room.
 On December 23, Rockets players and ZTE staff host a holiday extravaganza at Toyota Center for 100 children from Boys and Girls Club of Greater Houston, Fifth Ward Enrichment and Big Brothers Big Sisters. Activities include games with dinner. Also, there was a surprise presentation of bikes, helmets and back packs for every child in attendance.
 It’s a humbling experience when you witnessed how this program supported many individuals and families from the Houston Area Urban League, the kids at the Memorial Hermann Hospital, Boys and Girls Club, Fifth Ward Enrichment and Big Brothers Big Sisters. The Season of Giving program was a great way to show our commitment to serve families in Houston that are in need.
 Parent of Nadia Lopez, a child patient“Thank you so much! It is so meaningful for my kid and my whole family.”
 FOCUS
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On December 20, 2015, ZTE and the Houston Rockets concluded their third annual Season of Giving by wrapping up the third of three events in Houston.
 The Season of Giving included three events hosted by ZTE and the Rockets.
 The first event was a Thanksgiving dinner shopping spree. Partnering with Target Hunger, several families were identified within their program as having the greatest need during the holiday season. Assisted by Rockets players during the event, each family received a gift card to purchase groceries for their Thanksgiving dinner.
 The second event was arcade frenzy. ZTE and the Houston Rockets hosted a holiday party at Joystix Classic Games and Pinballs for youngsters from the Fifth Ward Enrichment Program and the Boys and Girls Club of Greater Houston. The children interacted with several Rockets players, ZTE employees and mascot Clutch while enjoying classic arcade games, pinball machines, hockey
 and foosball.
 The Fifth Ward Enrichment Program is designed to empower boys to become responsible men and productive members of their families and community while the Boys and Girls Clubs of Greater Houston provides low-income young people a safe haven to build character, enhance academic performance and improve physical health and fitness. So, it was great privilege to see all the kids have fun interacting with all the games. We loved seeing the smiles and hearing the laughter.
 The third event was a night at the museum. Working with the Children’s Museum of Houston, children from four local charities had an all night, hands-on experience where they were able to play and learn from exhibits on science, technology, engineering and math. Two sections of the museum were blocked off so that the children could do museum activities. The majority of these kids is underprivileged and likely would not receive the opportunity to visit the museum otherwise.
 2015
 Parent of a child who participated a night at the museum“Thank you so much ZTE, you guys are doing the right thing!”
 FOCUS
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 Phone Donation Drive with Warriors
 Hosting Thanksgiving Dinner with Bulls
 Presenting Sponsor of Knicks’ City Spirit Award
 2016: To Be Continued
 Following a successful sponsorship season with the Houston Rockets, ZTE continued its partnership with the Rockets and teamed up with the Knicks and Warriors for the 2014 - 2015 NBA season.
 On December 30, 2014, ZTE and the Golden State Warriors hosted their very first charity night. The event consisted of a phone drive where fans were encouraged to turn in their old devices at the game. The devices were given to Cartridges for Kids who then donated all proceeds from the old devices to the Warriors Hoops for Kids program. ZTE also presented a $2500 check to Hoops for Kids on center court right before the game. We had a very successful night with more than 135 phones
 being donated to the program.
 This was very exciting for ZTE because it also was the first time that ZTE unveiled its new global brand identity in the US. The more consumer-focused branding includes a new logo and tagline, “Tomorrow never waits”, marking the 30th anniversary of the company and emphasizing its focus on transformative mobile technology solutions for consumers and partners.
 In March 2015, ZTE and the Warriors hosted the Green Week-ZTE Phone Drive where Warrior fans donated more than 300 old mobile phones.
 With the expansion of ZTE’s localized approach, it has become the “Official Smartphone of the Chicago Bulls” in 2015 and expands its roster of basketball sponsorships to five teams. An important part of the relationship is joint charity work. On November 14, 2015, the Bulls and ZTE provided Thanksgiving dinner to 1000 guests at the Pacific Garden Mission, a homeless shelter in Chicago. For the 13th consecutive
 year, Bulls players and staff served dinner to homeless men, women and children. A blanket, with plastic lining against moisture and both ZTE and Bulls logo, was also presented to the homeless people to keep them warm. The Thanksgiving dinner ritual has grown into a big event for the team and the Chicago community, and ZTE was proud to be a part of it.
 In 2015, ZTE sponsored the New York Knicks’s Sweetwater Clifton City Spirit Award, which honors local heroes who have made a significant difference to others. On December 4, when the Knicks took on the Brooklyn Nets, ZTE and Knicks legends Allan Houston and John Starks presented the Sweetwater Clifton City Spirit Award to the Perez Family who created “the Nicolas Perez Memorial Scholarship” to promote Pediatric Cancer Awareness after their 13-year-old son and brother, Nicolas, lost his three-year battle with brain cancer.
 Through this scholarship fund the Perez Family awarded graduating eighth-graders from Nicolas’ school with scholarships to help them prepare for high school. Along with the Sweetwater Clifton award, ZTE donated $2000 to both the Nicolas Perez Memorial Scholarship and to the Garden of Dreams Foundation so both the Perez family and the New York Knicks can continue helping their local community.
 Each month, the Knicks recognize a Sweetwater Clifton City Spirit Award winner. The award is named in honor of the late Knicks great Nat “Sweetwater” Clifton, who was the first African-American to play for the Knickerbockers. Winners were recognized at center court of Madison Square Garden on a monthly basis throughout the Knicks season and receive a $2,000 donation to a charity of their choice.
 In the 2015-2016 season, by nominating their local hero, the Knicks fans will be entered to win a new AXON smartphone from ZTE USA and two tickets to an upcoming Knicks game.
 We are planning our third charity event with the Texas Legends this March following two successful cooperations. A phone drive with the Golden State Warriors is expected in April. ZTE will also continue our charity work with the Rockets and the Bulls when Thanksgiving comes around again.
 The charity organization, the event theme and the beneficiaries may not be the same with each activity. However, the goal remains unchanged. ZTE will increase the depth and impact of its community support and spread awareness of local charitable causes.
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 ZTE Blade S7Great Shooting
 Photography is a popular smartphone function. Blade S7 provides the most advanced camera configurations. It has a 13-megapixel front camera with flash that allows light filling during selfie taking. The phase detection autofocus function supports a focus time of just 0.1 seconds, so you can take snapshots quickly even on a roller coaster. The 13-megapixel rear camera supports laser auto focus for fast and accurate shooting in low-light conditions.
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 ZTE Blade S7Fingerprint Identification
 Many mobile phone users want to make a trade-off between the complexity of passwords and convenience of unlocking. Fingerprint identification, however, provides both of them. The Home key of Blade S7 is integrated with a press-type fingerprint sensor. Identification and unlocking can be performed through only a soft touch. As well as unlocking, fingerprint identification can also be used in app encryption and NFC payment, greatly improving the security and convenience.
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 “Blessed to be Part of Such Acts”
 ZTE USA has supported a series of meaningful community events and initiatives. Mobile World interviewed two ZTE employees that get involved personally to see what these events mean for them.
 charity events? What were you in charge of at that time?My very first project was the 2014 Houston Rockets Season of Giving, in which we are the presenting sponsor of three major charity events with the team. Some of the events that I participated in that year were handing out Thanksgiving groceries to families in need, throwing a holiday party for children who were in a hospital and throwing a Rockets party in the Toyota Center. I helped plan these events with the Rockets.
 3. Tell us the most impressive or touching moment during your participation.My favorite moment during my time here was at our final charity event for the Season of Giving in 2014. We surprised each child with a really cool bike. When we brought them out to show them, all the kids were so excited and some were even crying of happiness. It was so great to see how ecstatic they were and the look on their faces was priceless.
 4. How do you think these activities would have an influence on ZTE’s performance in the US or globally?I think this shows to the public that we don’t only focus on our business, but also on the communities we serve. Doing community service really is one of our sole focuses at ZTE and it’s great to show people how we can positively impact the public with what we do.
 We like to use our brand and credibility to help spread awareness and to help draw attention to community programs, like the ones we participate in.
 5. How do you feel about being part of such acts?I feel blessed to be part of such acts. Participating in community service is something that has been a huge part of my life since I was young and participating in activities like this just makes me happy that I am able to do this as part of my job. I love interacting with and meeting new people, so this has definitely been an amazing and humbling experience, thus far. Interviewee: Stacy Hudman
 Sports sponsorship marketing coordinator for ZTE USA who works as a volunteer in charitable events
 1. What charity activities have you participated and what is your role in the team/project?Within my year working with the NBA team sponsorships and ZTE, I have participated in the Houston Rockets Season of Giving, the Golden State Warriors Phone Drive, the New York Knicks Summer Camps and the New York Knicks Phone Drive that we have partnered for.
 My role within these projects have been the project lead, as I helped coordinate the logistics
 of these events along with the onsite and marketing collateral branding for ZTE during these events. My role in the ZTE team is sports sponsorship marketing coordinator. I oversee all of the activations that we do with each of the teams that we sponsor while making sure all contractual obligations are complete and bring fresh, new activation ideas to life that are outside of our contract.
 2. When did you first get involved in ZTE’s
 From left to right: ZTE volunteer Stacy Hudman, Rockets player Dwight Howard, Rockets mascot Clutch, and ZTE volunteer Bill Wu
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 “Success Means Positively Impacting the Society, even a Single Person’s Life”
 1. When did you first get involved in ZTE’s charity events? What were you in charge of at that time?The first charity event I participated in was the “ZTE Charity Night” jointly held by Texas Legends, the Boys and Girls Club of Collin County, and ZTE. I was the project manager, fully responsible for the planning and execution from the beginning to the end.
 2. Can you give us a detailed description of the activity that you first participated in?I had the initial idea in October 2012, and it took me about five months to plan and prepare for it. Actually, to organize such an activity, you need to consider every detail. The project progress-tracking list had dozens of items on it.
 That night, we invited children from underprivileged families through the Boys and Girls Club to watch the Texas Legends basketball game. We also organized games for these children, and they played very happily. We, together with Mavericks general manager Donnie Nelson and Del Harris, the former coach of China’s men’s basketball team, presented a check of $2000 to the Boys and Girls Club on site.
 3. Can you tell us the most impressive event you have experienced?In last November, Chicago Bulls provided a free Thanksgiving dinner to 1,000 guests at a homeless shelter in Chicago. Bulls players and staff together with ZTE staff volunteered at the event. It impressed me that those volunteers, all worth a lot of money, were there, side by side with me,
 carrying trays, cutting turkeys, pouring drinks and serving homeless guys. It was not to show off. Each one of them was genuinely helping others.
 As Bulls President Michael Reinsdorf, heir of the Reinsdorf family (a clout-heavy clan in Chicago), and I carried food to the homeless people there, I asked what motivated him to keep doing such a thing. He answered, “Because they need help. These are normal persons just like you and me, just less lucky than us.”
 4. How do you think these activities would influence ZTE in the US?First, we have earned the respect of more NBA teams. We have cooperated with NBA for the last three seasons, and we feel that we have gained more and more respect in NBA circles. You can buy advertising but not respect.
 During the first season, they might just treat us as the people who sponsored them for advertising purposes. However, during the third season, they began to recognize the things that we did together, such as serving the community, which is a core value shared by both parties. We pour heart and soul into what we do and gain their respect with our actions. At CES 2016, the 2015 NBA championship trophy of the Warriors was exhibited in our booth. In addition, each team we sponsored sent a player to support us. It all comes from your partner’s respect and recognition to you.
 Second, we have won the respect of our carrier clients. At the Thanksgiving dinner hosted by
 Chicago Bulls and ZTE, we also invited several top management people from local carriers and their families to participate. They all thanked ZTE for giving such an opportunity to help those in need, and told us that ZTE made a difference in serving the local communities. In the future, we will invite more partners to participate in charity acts. We not only are seeking larger market share in the US but also hope to benefit the society together with our business partners.
 In addition, the Chinese Consulate General in New York learned about our charitable acts and reported them on their website several times. They told me that they had not seen a Chinese company doing so well in the US and had not imagined that a Chinese company could get so close to local consumers and communities.
 5. What significance do these activities hold for you personally?In 2013, as volunteers for the Season of Giving event hosted by ZTE and the Rockets, the NBA star Jeremy Lin and I provided a free Thanksgiving dinner for underprivileged children. When Jeremy walked into the room, those children began to scream because they were so excited. Their happiness at that moment overwhelmed me. If I were one of these children, seeing my hero serving me dinner and giving me a present, I would be happy my whole life.
 For a night at the museum, a Thanksgiving event in 2015, many participants were children from immigrant and refugee families and may have suffered at a young age. However, such a small activity may give them hope for life as their idol or hero stood in front of them and gave them comfort and encouragement.
 Each time after a charity event ends, some parents would come and express their great gratitude to ZTE.
 Participating in these events for three years makes me think about the value of life and definition of success. Success does not equal to money or power as some people might think. Success means positively impacting the society, even a single person’s life. It is meaningful to leave a happy memory on those less fortunate children.
 Interviewee: Bill WuSenior marketing director for ZTE USA who works as a volunteer in charitable events
 From left to right: Bulls legend Bill Wennington, ZTE volunteer Bill Wu and Bulls legend Toni Kukoč
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 ZTE Blade S7Outstanding Display
 The display of Blade S7 uses in-cell technology, which minimizes the distance between touch sections of the display and the protective glass, resulting in a more responsive interaction and better color reproduction. In addition, the low-temperature polysilicon screen makes the black on the screen seem deeper, other colors more brilliant, and angles broader. Regardless of whether a picture or video is displayed, a superior effect can be obtained.
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Battery issues have existed for a long time. It has never been easy to store electricity on a large scale, as electricity must be used up immediately after it is generated. In practice, a battery can only generate or store a small amount of electricity. What is holding back electricity storage most? The prob-lem lies in low energy density. To make it simple, a man uses all his strength to lift a bucket of petrol and fills his car. This may enable the car to run several hundred kilo-meters. However, a battery with the same weight can barely make an electric vehicle go more than one hundred kilometers. If one day a battery can have a similar energy density as petrol, groundbreaking changes will take place in the smart device field.
 It is not difficult to increase the en-ergy density of a battery. However, it is hard to ensure a reasonable degree of safety and lower the manufacturing cost when the energy density of a battery is increased. Recent years have seen reports of batteries catching fire or exploding. Before the emergence of the technology that can address the challenges of both energy den-sity and safety, researchers have to look for other ways to maximize the energy density. A possible approach is to design batteries with an irregular shape that make the most out of the space within a device and expand the size of the battery. This solution has already been used in laptops and smartphones.
 The battery is an invisible yet the most frustrating component of a smart device. It is invisible because it is made non-removable to maximize capacity. It is frustrating because of short battery life and slow charging. The battery is a bottleneck for smart devices no matter how hard designers grapple with it. These limitations have ruined numerous products that could have provided very good user experience, not to mention those revolutionary products that are killed before they could be made available on the market. We have to admit that the development of battery is lagging far behind.
 What are the Problems with Battery?
 Challenges and Progress in Mobile Battery Design
 DESIGN & ART
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 Users have been plagued by poor smartphone battery life.
 Many new battery technologies have emerged; but none of them have come near to real-world use.
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Until recently, the basic battery shapes have remained unchanged. With the popularity of smart devices, researchers have become fully funded and motivated to solve the battery issues that is particularly prominent in the smartphone area. Simply installing a larger rechargeable battery would increase smartphone weight and size. Smartphone makers have turned to see what can do to provide more space for the battery inside a smartphone. ZTE AXON has an arc battery that squeezes further into the tapered interior of the phone and increases battery capacity. Compared with a common battery with a rolled lithium core, the arc battery is made of piled-up positive and negative plates that are
 different in area size. It has more complicated encapsulation. Apple has also applied a similar battery technology to its new Mac-
 book model. The stacked battery design contributes to a longer battery life.
 The previously mentioned batteries are still pro-totypes and far from suitable for real-world use. Since we can do little to significantly extend the battery life, we can do something to at least make charging faster. As such, quick charging has become important, and major smartphone makers have successively launched their models that support quick charging, which allows a smartphone to be fully charged in about one hour rather than two to three hours in the past.
 Capacity expansion is just one of many mobile battery concerns. With the advent of diverse wear-able devices, smartphones with a curved screen have also come into being. These wearables and
 smartphones have created new challenges for battery designers. The regular rectan-gular shaped batteries can no longer adapt
 to the new era, and flexible batteries are born. Take Samsung’s new flexible batteries for example. The Stripe battery has a depth measuring just 0.3 mm, and could be used in gadgets like smart bands and necklaces. The Band battery has been tested to be wrapped around a wrist over 50,000 times without damage.
 In the foreseeable future, any update to battery technology will continue to ride on the lithium-ion battery. It will have a lighter weight, a larger capacity and a faster charging speed; however, it cannot
 fundamentally change the problem of battery life in a smart device. New battery technologies are still being tested in the laboratory. Examples include tattoo
 battery that produces power from perspiration, a pure lithium anode and a nanogenerator that could be used to charge a mobile phone using everyday background noise. To make these available on the market requires decades of efforts or even longer.
 How Irregularly-Shaped Bat-tery is Created?
 What Else Can We Do?
 Flexible Batteries Targeting Wearables
 When will There Be a Techno-logical Leap?
 Nanotech BatteryIntroduced by Massachusetts Institute of Technology, the nanotech battery triples cur-rent capacity and can be fully charged in only six minutes. The electricity stored is not attenuated over time.
 DESIGN & ART
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 Promising Bat-tery Technolo-gies
 Foam BatteryUtilizing a 3D copper foam structure, the foam battery is very safe and not easy to catch fire or explode. It also performs better than a lithi-um-ion battery in terms of the capacity and charging speed, thus applicable to smart devic-es and electric vehicles.
 Foldable Battery South Korean company Jenax’s J. Flex battery is a bit like paper in size and can be folded and twisted. The battery has pasted safety tests during which it was folded more than 200,000 times without losing performance. It is waterproof, which means that it could also be used in clothing.
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Minimalism is not what we usually considered as a concise form and delicate coloring. Minimalist design is one of the most significant design movements of the 20th century. Ludwig Mies van der Rohe, a German architect and representative of minimalism, adopted a “less is more” approach to design, and used simple geometric forms, devoid of pointless decoration.
 Scandinavian design that emerged in the 1950s has evolved minimal-ism into something more humanistic. While avoiding rigid geometry and valuing functions and craftsmanship, the Scandinavian design also tries to meet the emotional needs of people.
 Although minimalism is a design style for a product itself, frugality is the expectations a user places on product value. Users expect the val-ue of a product to be maximized. A product should not only be highly functional but also made to last.
 Frugality does not imply shabbiness or cheapness. Frugal design stands for long-lasting use and “beautiful things that make your life better”. The product can be affordable, due to the low-cost materials and methods for mass production. However, it is more a combination of form and aesthetics.
 Minimalist Design Style
 Minimalism and Frugality
 Back to Basics
 DESIGN & ART
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 ● By Li Yan
 From September to October 2015, I had the chance to work with local designers in ZTE’s Munich design center on a smartphone accessory design project. Before going to Mu-nich, I used to think that the streets there would be wide and the people zealous about the latest products.
 I found that the city was really beautiful, but people lived a simpler life than I had expected. They seemed to prefer a sustainable, frugal way of life and spent more money on travel and sports.
 Bang & Olufsen is a Danish company that designs and manufactures high-end consumer electronics, including audio products. It invests in craftsmanship, materials and technology. The combination of excellent sound quality with a visually appealing design, has helped it build a top name among audiophiles around the world. Beolit 15, a Bluetooth speaker made by Bang & Olufsen, is not very compact but features a longer standby time than common Bluetooth speakers. Its handle is made from full-grain leather, and there is a non-slip rubber tray on top of the speaker for your mobile devices. With an attractive design and a powerful music punch, it is a product built to last.
 Arne Jacobsen, one of Denmark’s most influential 20th century archi-tects and designers, is an advocate of the minimalist/frugal design. His works focus on function as well as aesthetics. The Series 7 Chair, debuted in 1955, is elegant yet functional. It is sculptured to fit the natural curves of the body. As it is simple in form, it can be easily mass produced. The chair comes in a range of wood veneers and has sturdy metal legs. Stylish yet understated, it could fit comfortably into any surrounding.
 Examples of Minimalist/Frugal Design
 B&O Beolit 15
 Series 7 Chair
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Dieter Rams is a German industrial designer closely associated with the consumer products company Braun. He has proposed ten principles for good design and advocated the principle “form follows function”. Dieter Rams is an enduring inspiration for younger design-ers, notably Jonathan Ive. Apple took visual cues from Braun’s design, inheriting the minimalist tradition in its own way. No matter how the fashion is changing, minimalist has proved to stand the test of time. The beauty of minimalist has a timeless quality.
 Design guides object modeling in order to communicate a message. The classic European designs show that designers convey emotional and functional information and solve problems of the form and func-tion through their designs.
 Kenya Hara, art director of Muji, emphasizes the importance of emp-tiness which he sees as possessing endless opportunities. For Hara, designing means taking the familiar and presenting it in a different way. His design philosophy is also thought-provoking. For users, the most beautiful design comes from the original state of things, needs to be simple and unobtrusive, and embodies humanistic care.
 That is, back to basics and making things simple.
 Minimalist Future
 Conclusion
 DESIGN & ART
 27
 Philippe Starck, a French designer, is known for his wide range of designs, including Juicy Salif. He is synonymous with imagination and innovation. He partnered with peripherals manufacturer LaCie to produce a mobile hard drive called LaCie Starck. It looks and feels good. The curved aluminum case wraps around the internal drive. A convenient aspect of the LaCie Starck is its embedded USB cable, which allows you to maximize its compact nature and portability.
 Product designs are becoming increas-ingly function-oriented and human-istic. Dyson is a British technology company that designs and manufac-tures home appliances. Its design is to achieve functions of products in a safe and effective way. It invented the first bladeless fan, which is decorative and also safe, especially for pets and kids. Instead of using blades to propel air, Dyson fans use Air Multiplier tech-nology to create a powerful stream of uninterrupted airflow.
 LaCie Starck mobile hard drive
 iPod was inspired by Braun's T3 pocket radio.
 The calculator on the iPhone was inspired by Rams’ version for Braun.
 Dyson bladeless fan
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Since the introduction of multitouch technology in smartphones, people have become accustomed to tapping the screen with their fingers. Have you ever noticed how your phone screen can only sense linear direction when you move your finger on the screen? But it does not know how much pressure you are using. Multitouch has its limitations. Only operations on the X and Y axes can be sensed, and those on the Z axis cannot. This means that 2D operations are supported but 3D operations are not. What would happen if 3D was supported? This is exactly what 3D Touch technology will bring. It is unexaggerated to say that 3D Touch is going to completely change how users interact with their phones.
 Will 3D Touch Revolutionize Smartphone Interaction?
 SMART GADGETS
 28
 When a user presses the glass screen with their finger, the glass bends slightly. After sensors capture these subtle changes, a bend curvature could be formed.
 Because of size limitations, 3D Touch was previously only applied to laptops.
 3D Touch means that the screen can sense finger movement along the X, Y, and Z axes. 3D Touch is easy to define but far more complex to use on a phone. It is already difficult enough to add an almost transparent touch sensor layer, and it is even more difficult to sense the pressure exerted on a display. Fortunately, this technical problem has now been solved. Researchers started with the glass covering the screen. The glass bends very slightly when pressed harder. Behind the glass lies an array of pressure sensors that detect microscopic changes in the distance between it and the cover glass. This information is then combined with the multitouch system to provide an accurate interpretation of the user’s intentions. The pressure sensors need to be microscopic and highly accurate.
 What is 3D Touch? How does It Work?
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Keys to the Popularity of 3D Touch
 Improved Efficiency 3D Touch smartphones enable you to use your finger to convey more information to your smartphone in a few seconds. The efficiency of interaction is improved naturally.
 More Concise InterfaceWith the advent of 3D Touch, the Home, Menu, and Back keys of an Android smartphone may be phased out. In fact, more UI functions and app buttons will be replaced by 3D Touch functions as well. The interface will look neater.
 Better Read Your MindsThis is the greatest significance of 3D Touch. If you are using the piano app, volume of the keys is determined by how hard you press on the screen. If you are playing a game app, the smartphone can detect subtle changes in force to "know" whether you are nervous or angry, and respond accordingly. The system can obtain a large amount of information from your fingertip pressure.
 Detecting how hard your press on the smartphone screen is only the first step. The second step is to unlock the full potential of it by refining and even redesigning the operating systems and apps. Android smartphones have three buttons (Home, Back, and Menu). The Menu key allows you to return to the home screen, and the Back key allows you to return to the previous screen quickly. However, these keys are redundant when 3D Touch is applied. With 3D Touch, a heavy press on an app icon brings up a shortcut menu, a slide with one finger takes you back to the previous screen, and a heavy press with two fingers lets you return to the home screen. Different manufacturers define different 3D Touch functions, but the goal is the same: to make smartphone interaction simpler.
 Let's take ZTE AXON mini, the world's first smartphone with a pressure-sensitive touch display, as an example. This smartphone uses touch sensitivity in password security. As we know, passwords can be simple or complex. Many people use simple four-digit passwords because they are easy to memorize, which conversely makes them less secure too. However, with 3D Touch, a simple password is no longer easy to crack. Now you can vary the degree of pressure you apply to the screen when pressing different digits, for example,
 tapping lightly for the first three digits, and heavily on the last digit. 3D Touch-enabled password is simple but secure.
 What Difference does 3D Touch Make?
 It can be said without exaggeration that 3D Touch will, once again, completely change the way people interact with their smartphones, just as multitouch technology first did years ago.
 SMART GADGETS
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 The difficulty of introducing 3D Touch in a smartphone lies first in the hardware. The screen is thicker when new sensors are added. Designers must strike a balance between screen thickness and sensor accuracy. Increased screen thickness and the need to squeeze in a redesigned Taptic Engine affect the design and weight of the smartphone. This poses the question of whether to increase the overall thickness of the phone or reduce battery capacity. If battery capacity is reduced, how can power be optimized to guarantee battery life? A smartphone is so sophisticated that even a small internal variation can affect the entire phone.
 Even if the hardware is properly designed, the long journey to completion has just begun. To allow 3D Touch to take effect, smartphone manufacturers must redesign system interaction. They need to respond to the pressure that a user applies to the screen, but also to other factors that might affect interpretation of the force, such as which finger is used and in which direction the force is applied.
 It is very difficult to design 3D Touch-equipped smartphones. Before launching the 3D Touch-equipped iPhone 6s and 6s Plus, Apple spent several years working on the new technology. In the Android world, only a few smartphone manufacturers that have R&D capabilities in the underlying software and hardware layers can launch 3D Touch-equipped smartphones.
 In terms of software, these manufacturers are using their own OS UIs as the basis for optimizing 3D Touch functions. App development is lagging. Because 3D Touch smartphones are still in the early stage, app companies are conservative in bringing 3D Touch support. However, more and more apps are now beginning to update their apps with 3D Touch support.
 What Difficulties Lie inCreating 3D Touch?
 When will 3D Touch Become Popular?
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Multi-camera streaming is suitable for sports events in a large court and with long distances between players, for example, a grand prix. A broadcast company often starts planning multi-camera live streaming beforehand. They may use social media to determine what or whom the audience pays most attention to and decide the number of cameras, which means the number of video streams, needed for the field. Of all the live streams, one is from the common shooting angles controlled by a program director, and all the others may focus on anyone or anything that interests the audience, such as sidelines, sports stars, and coaches. In the era of webcasting, viewers can watch multiple live streams of the same game at the same time on different terminals including TV, PC, tablet, and mobile phone.
 Over the years, sponsors and TV stations have been trying hard to improve live broadcasting to attract more viewers. Over the past ten years, television sports broadcasting has developed from 720p HD and 1080p full HD to 3D broadcasting.Audiences have also become more involved while watching. However, live broadcasting still does not compare to watching the game at a stadium. Watching a game at a stadium means you can feel the atmosphere yourself and are free to focus your sight on anything happening on the spot, instead of seeing what a
 program director wants you to see.
 Broadcast companies are now working in two approaches to make TV audience have a more direct way of enjoying live telecasting. One is multi-camera streaming technology, which provides live streams from multiple cameras on the game site to TV audience, who are free to switch among various streams to focus on anything they want to. The other is virtual reality (VR) technology, which enables viewers to see and hear everything in 3D as though they were actually there.
 Live Broadcasting in the Future
 Trend I: Multi-Camera Streaming
 SMART GADGETS
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 Everyone wants to go to a game and be inside an arena. VR live broadcasting will give fans an immersive experience.
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These events may try new live broadcasting ways:
 Formula 1 Formula One was the first sport to have multi-camera streaming because it takes place in such a large venue, where the distance is calculated in kilometers. Multi-camera live streaming makes it possible to watch the racing from freely-chosen locations and angles, or follow and focus on your favorite driver.
 Ball GameBall games are well suited to VR technology for live broadcasting. Basketball and soccer games will become much more exciting if watched from critical shooting angles. A VR camera is usually installed in the prime location to provide the best angle for VR viewers. That is to say, every audience of the VR streaming will be able to watch the game from the optimal angle.
 Boxing In a boxing match, the camera often moves with the boxers. If VR broadcasting is introduced, the VR viewers would have a viewing angle of the referee and the boxers’ every movement will be right in front of your eyes. One can even imagine that one day the VR camera will be installed on the helmet of the boxers, to provide a boxing match broadcasting from the boxer’s angle.
 There is a lot of buzz around virtual reality, and VR products are booming. Of course, live TV broadcasters will never miss this opportunity. They are trying to bring VR technology to sports live broadcasting. The Golden State Warriors-New Orleans Pelicans 2015 NBA Opening Night match was the first time a major US sports league had live-streamed a game in virtual reality.
 Fans could access a front-row-seat virtual perspective of the game and the pregame ceremony with a Samsung Gear VR headset and via the NextVR portal, which is found on the Oculus Home app. NextVR deployed four customized 360-degree RED robotic camera systems for the production. The majority of the VR experience was shown from the courtside camera, the key position to watch the game in VR. With the deployment of more
 cameras, more particular angles could be provided to viewers.
 Before that, VR experiences were also produced at several sports events in 2015, including the US Open at Chambers Bay and NBA All-Star Saturday Night festivities from New York, and CNN’s VR live-streaming of the Democratic debate on October 13.
 The current VR live streaming works only with specific VR tools, which are bulky and in many cases create an unpleasant experience. However, Magic Leap has brightened the future of live broadcasting. It is developing some kind of “cinematic reality” headset, which uses a “digital light field” to project ultra-realistic images. In this way, users can watch the live broadcast of an NBA game together in an open basketball court.
 Trend II: Live VRBroadcasting
 The greatest difference between VR and traditional live broadcasting is that VR provides viewers with the same scenes as those of the audience on the site. Moreover, the viewers can choose wherever they want to be in the arena. They can choose a courtside seat or a seat behind the basketball stand for less than the actual tickets cost.
 A Courtside View
 SMART GADGETS
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Fast Room Heating
 Dyson’s Pure Hot + Cool fan heater combines Dyson's bladeless fan, heater and air purification technologies into the one device. It could be a cure for your sensitive nose in the cold weather. The Pure Hot + Cool has many of the expected features: oscillation mode and varying speeds plus a sleep timer. With Air Amplifier airflow technology, the Dyson fan heater can provide high-quality, fresh, clean air continuously and send warm or cool air quickly and evenly to every corner of the room. It comes with a remote and built-in glass HEPA filter that should last more than a year, even with daily use. That filter is expected to kill 99.5% of particles in the air, even down to 0.1 microns.
 Even with gloves, your hands may still feel cold in winter. It would be great to hold a mini heater in your palm 24/7. The Eneloop Kairo rechargeable hand warmer is the perfect solution for those who hate to have cold hands. You only need to turn on the switch and the hand warmer heats up in minutes. By pressing the one single button, you can switch between low heat, high heat, battery power display, and power-off. It requires only two AA batteries and can be charged directly via USB.
 Keep Your Hands Warm
 Beating the ColdWeather
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 FASHION
 Fighting against the cold is a common theme of winter. Some parts of our body are highly vulnerable to the cold. If you do not take good care of yourself, you will catch a cold or even a chronic disease due to long-term exposure to the cold. As well as wearing a thick coat or a down jacket, many gadgets may be of great help to keep you warm and comfortable in the cold weather.
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A kotatsu is a low table frame with a heater underneath and covered by a futon or thick blanket, upon which a table top sits. The traditional kotatsu used charcoal for fuel. The modern style of kotatsu consists of a table with an electric heater attached to the underside of the table. People sit around the table with their legs and feet or even the entire lower body underneath the blanket to get warm. With 600W output power, a kotatsu can keep you comfortable even in an under-heated room. Some versions also include deodorization.
 It is important to protect your waist against the cold, which might otherwise cause lower back pain. There is a kind of smart belt that can protect this narrow strip from the cold. It has a built-in heating module that gives off heat continuously and warms your waist. It could track your activities and alert you when you are sitting or standing too long. It can also send a warning to your family member’s smartphone if you fall off, a function particularly useful for the elderly.
 Keep Your Hands Warm
 Heat up Your Body
 Warm Your Waist
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 FASHION
 Hot Food & Beverage ProvidersWith the heating devices mentioned before, you may feel so warm and comfortable that you become lazy. Here are three appliances that can automatically cook for you.
 Cinder Sensing Cooker A Cinder Sensing Cooker is a smart kitchen appliance that provides hot and delicious food with you doing the least work. It has sensors to achieve and maintain the precise temperature necessary to cook food. You simply place your food between two non-stick aluminum plates and program the heat and time directly on the device or app. It can be controlled from your smartphone or other Wi-Fi- or Bluetooth-enabled device, and can be instructed to hold your food at a precise temperature for up to two hours.
 Arist Coffee MachineOn a winter afternoon, having enjoyed tasty food, if anything could make the day better, it is a cup of great coffee. The Arist coffee machine brews perfect coffee every time, just like your personal barista. The machine connects to your phone via a Wi-Fi network, and you control it with an app. Whether you are in bed or on the way home, you can control the machine remotely and send instructions with a tap. It will be able to grind beans, pour shots, fine tune certain details such as water temperature, and adjust syrup quantity.
 Teforia InfuserIf you prefer tea to coffee, Teforia infuser, a fully automated tea machine, is what you are looking for. Tea-making is a delicate and complicated process because of the widely variety of teas. Teforia knows what type of tea you are brewing and how to properly brew it, like having a tea master in your home. Through a companion Android and iOS mobile app, users can alter the brewing process to tailor caffeine and antioxident levels, even flavor and aroma strength to their personal liking.
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Yosemite National Park
 Death Valley
 Arches National Park
 ZTE WORLD
 Gorgeous Photos Taken by ZTE AXON
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 ZTE’s engineers responsible for camera development, testing and user experi-ence took photos with ZTE AXON smartphone both in the US and China. They also invited some photographers to guide the process.
 Yosemite National Park is a US National Park in Cali-fornia. It is known for its granite cliffs, waterfalls, clear streams, giant sequoia groves, and diverse flora and fauna.
 Death Valley is a desert valley in eastern California. Death Valley constitutes much of Death Valley National Park. It is the lowest, driest, and hottest area in North America. It is bounded by mountains on all sides, and hot, dry air is often trapped in the valley. The hottest air temperature ever recorded was 57°C.
 Arches National Park is a US National Park in eastern Utah. It contains more than 2000 natural sandstone arches, including the famous Delicate Arch. Apart from the arches, the landscape also includes balanced rocks, spires, pinnacles, and slickrock domes against the enormous sky.
 ● Photos contributed by Li Hanbing
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Los Angles
 Wide and Narrow Alleys
 The First Bend of the Yellow River
 Hongyuan Grassland
 ZTE WORLD
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 Los Angles is known for its year-round moderate-to-warm weather. It has a high percentage of Chinese Americans and is home to many hi-tech start-ups.
 Wide and Narrow Alleys are two ancient streets in Chengdu, the capital of southwest China’s Sichuan Province. The history of these alleys dates back to the Qing dynasty. Now, the two alleys are a string of trinket stands, fancy restaurants and teahouses where you can experience the local leisure lifestyle.
 The Yellow River, also called the Mother River of China, originates in the Bayankala mountains in Qinghai Province and flows from west to east. The first great bend of the Yellow River is located in Zoige County of Sichuan Province. It looks like a jewel belt that zigzags through the great grassland.
 Hongyuan Grassland, located at the north of Sichuan Province, has blooming wildflowers, wonderful meadows and clear blue sky.
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