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            I Reading-Comprehension Read the following text very carefully. HOW T!" #" $%I& & report on the myths and realities of teen media trends It’s easy to get caught up in the hype around teenagers. The notion teens are too busy texting and Twittering to be engaged with traditi media is exciting, but false. The averages will show you that teens can often be reached by the same means as their parents. This report, “H Teens Use edia!, reveals the myths and gives you the hard facts. - Teens are !OT a'andoning T( for new media) In fact, they watch more T" than ever, up #$ over the past few years in th &ompared to teens in other parts of the world, U.%. teens actually watch less television per day than most. In %outh 'frica, teens wa T" more than five hours per day. - Teens love the Internet 'ut spend far less time 'rowsing than adults) Teens spend (( hours and )* minutes per month online + far below the average of * hours and (- minutes.  - Teens watch less online video than most adults* 'ut the ads are highly appealing to the Teens spend )-$ less time watching online video than adults *- )/, but recall ads better  watching T" shows online than they do on television. - Teens read newspapers* listen to the radio and even li+e advertising more than most) T who recall T" ads are //$ more li0ely to say they li0ed the ad. - Teens play video games* 'ut are as excited a'out play-along music games and car-racing games as they are a'out violent ones) 1ust two of their top five most anticipated games  *22- contain adult themes. - Teens, favourite T( shows* top we'sites and genre preferences across the media are most the same as those of their parents) 3or U.%. teens, “'merican Idol! was the top show in * 5oogle the top website and general dramas are a preferred T" genre for teens around the w a word, teens are standard media users. It’s true + the media universe has expanded for t %ocial networ0s play an increasingly important role 6about half of U.%. teens use 3aceboo many teens access the 8eb over their phones 6)9$ in the U.%.7. Teens time shift video wi    /   0 / 1 English Written Test 8 th Form (Level IV Name: _______________________________________________ No.: _______ Class: ____ Mark: ______________________________________________ Teacher: ________________ 
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Name: _______________________________________________ No.:
_______ Class: _______Mark:
______________________________________________ Teacher:
__________________

IReading-ComprehensionRead the following text very
carefully.

HOW TEENS USE MEDIAA report on the myths and realities of teen
media trends

Its easy to get caught up in the hype around teenagers. The
notion that teens are too busy texting and Twittering to be engaged
with traditional media is exciting, but false. The averages will
show you that teens can often be reached by the same means as their
parents. This report, How Teens Use Media, reveals the myths and
gives you the hard facts.- Teens are NOT abandoning TV for new
media: In fact, they watch more TV than ever, up 6% over the past
few years in the U.S. Compared to teens in other parts of the
world, U.S. teens actually watch less television per day than most.
In South Africa, teens watch TV more than five hours per day.-
Teens love the Internet but spend far less time browsing than
adults: Teens spend 11 hours and 32 minutes per month online far
below the average of 29 hours and 15 minutes.- Teens watch less
online video than most adults, but the ads are highly appealing to
them: Teens spend 35% less time watching online video than adults
25-34, but recall ads better when watching TV shows online than
they do on television.- Teens read newspapers, listen to the radio
and even like advertising more than most: Teens who recall TV ads
are 44% more likely to say they liked the ad.- Teens play video
games, but are as excited about play-along music games and
car-racing games as they are about violent ones: Just two of their
top five most-anticipated games since 2005 contain adult themes.-
Teens favourite TV shows, top websites and genre preferences across
the media are mostly the same as those of their parents: For U.S.
teens, American Idol was the top show in 2008, Google the top
website and general dramas are a preferred TV genre for teens
around the world. In a word, teens are standard media users. Its
true the media universe has expanded for teens. Social networks
play an increasingly important role (about half of U.S. teens use
Facebook) and now many teens access the Web over their phones (37%
in the U.S.). Teens time-shift video with DVRs and they place-shift
on their video MP3 players. Yet teens are not unique in this media
revolution.The media experience has evolved and using different
media platforms - TV, radio, newspapers, and the internet - will be
critical to reaching everyone, not just teens. Media innovations
have impacted on everyones experience.

Nielsen Report Adapted from How Teens Use Media
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A. All of the statements below about teenagers and the media are
Myths. Find the evidence in the text.

1. Teens are abandoning TV for new media such as the Internet,
social networks and blogs.
________________________________________________________________________________________________________________________________________________________2.
U.S. teens watch more TV than any other teens in the
world._______________________________________________________________________________________________________________________________________________________3.
Teens are the most avid users of the internet.
________________________________________________________________________________________________________________________________________________________4.
Teens watch more online video than the average
user.________________________________________________________________________________________________________________________________________________________5.
Traditional advertising doesnt appeal to
teens.________________________________________________________________________________________________________________________________________________________

B. Find in the text the equivalents for these words:

1. excitement ____________________3. publicity
_____________________2. involved _____________________4. remember
___________________

C. What is the meaning of the expressions in italics? Use the
words in the box to complete the explanation.

1. To get caught up in the hype means that you can
__________________ extremely _____________________ about
something.2. Teens are too busy texting and Twittering means that
teens are __________________ writing __________________________ on
their mobiles or _________________ Twitter.3. Teens time-shift
video with DVRs means that teenagers use ______________________ to
watch their __________________ shows at any
_____________________.

DVD recorders time excited using become favourite constantly
text messages

D. Go through the text and find out what these numbers refer
to.

1. 5
(l.10)____________________________________________________________________2.
11 (l. 12)
___________________________________________________________________3.
2008 (l.24)
_________________________________________________________________4.
37% (l.28)
_________________________________________________________________

E. Give complete answers to these questions.

1. Who spends more time surfing the
Internet?________________________________________________________________________________________________________________________________________________________2.
Which types of games do teens
prefer?________________________________________________________________________________________________________________________________________________________3.
What is the favourite website used by
teens?________________________________________________________________________________________________________________________________________________________4.
In what way has the media universe expanded for
teens?________________________________________________________________________________________________________________________________________________________5.
What will be of the greatest importance to make the media
experience reachable to
everyone?________________________________________________________________________________________________________________________________________________________IIGrammarA.
Rewrite the following sentences in Reported Speech.1. We speak
English all the time on the net.She said
_____________________________________________________________________2.
We are going to watch a very interesting TV series tomorrow.They
said
____________________________________________________________________3.
What time does the talk show start?Paul asked
___________________________________________________________________4.
Dont pay attention to advertisements!Laura told me
_________________________________________________________________5.
Do you have satellite TV or cable TV?Susan asked
_________________________________________________________________6.
Whats on TV tonight?He asked
____________________________________________________________________7.
I have never listened to such a fantastic radio station like this
one!She exclaimed
________________________________________________________________8.
Ill buy the newspaper myself.John said
____________________________________________________________________9.
The site you talked about is really interesting.Adam said
___________________________________________________________________10.
Can you help me find the information I need on the internet?She
asked
___________________________________________________________________

B. What is wrong about the following reported statements?
Correct them.

Fiona: They visited the Googleplex last week.1. Fiona said they
visited the Googleplex the following week
.___________________________________________________________________________Jason:
I am too sleepy.2. Jason said he had been too
sleepy.____________________________________________________________________________Susan:
Do you watch a lot of television?3. Susan asked John if you did
watch a lot of
television.____________________________________________________________________________Tom:
Where do you buy your DVDs?4. Tom asked if I bought my
DVDs.____________________________________________________________________________Mary:
Dont listen to the radio!5. Mary told me to dont listen to the
radio.____________________________________________________________________________III
WritingChoose ONE of the following topics and write about 100/150
words on it.Topic A- Comment on that picture.Topic B- How do you
relate to the media? What are your media habits?Topic C Do you like
surfing the Internet? What do you use it for? How many hours a week
do you spend online? Is it safe to surf the Net? Why?/Why
not?______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
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