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Contact Information
 Copyright © 2011 Constant Contact, Inc. 2
 Mike BarnesMarketing Program Director
 [email protected]
 facebook.com/michaelclarkbarnes
 @clarkriverbend
 www.linkedin.com/pub/michael-barnes/6/ba/48b
 Visit: www.constantcontact.com/learning-center
 Insight Provided by KnowHow
 https://www.facebook.com/michaelclarkbarnes
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Marketing Today = Building Relationships
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$
 Time… Money… Energy… Effort
 Takes 7 touches, on average, for a sale to occur
 Some buy right away Others research and try Some show interest but don’t trust you
 Acquiring Customers
 Copyright © 2011 Constant Contact, Inc. 4
 1 2 3 4 5 6 7
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Copyright © 2011 Constant Contact, Inc.
 Why Email?
 Because almost everyone your business needs to reach reads it: 94% of Internet users between the ages of 18 and
 64 send or read email An even higher number of users ages 65 or older do the same
 61% Use a social networking site 147 million people across the country use email,
 most use it every day
 5
 Sources: Pew Internet and American Life Project 2010
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Copyright © 2011 Constant Contact, Inc.
 Why Email?
 It’s cost-effective: Direct mail vs. email
 For the same response, direct mail costs 20 TIMES as much as email 1
 Email ROI is the highest when compared to other internet marketing mediums 2
 6
 1 Forrester Research, Inc.
 2 Direct Marketing Association
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Copyright © 2011 Constant Contact, Inc. 7
 Selecting a business/product
 Ratings/Review sites
 Friends/Neighbors/Colleagues Advice
 Online Searches (SEO)
 Print Ads/Billboards
 In Person (Tradeshows, Storefronts)
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Copyright © 2011 Constant Contact, Inc. 8
 Selecting a business/product
 Email Marketing
 Direct Communication
 Builds a relationship between the customer and business

Page 9
						

Email Marketing Is Not…
 9
 Junk email
 Unsolicited and unwanted email
 Email from an unknown sender
 Dubious opt-out (if any)
 Copyright © 2011 Constant Contact, Inc.
 SPAM
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Email Marketing Is…
 Delivering professional email communications
 To an interested audience
 Containing information they find valuable
 10Copyright © 2011 Constant Contact, Inc.
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Copyright © 2011 Constant Contact, Inc.
 Regular Email vs. Email Service Provider
 Standard email programs(e.g. Outlook, Hotmail)
 Limited # of emails sent at one time
 No formatting control
 List break up more susceptible to filters
 No cohesive branding
 No tracking and reporting of email results
 11
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Copyright © 2011 Constant Contact, Inc.
 Regular Email vs. Email Service Provider
 Email marketing services automate best practices
 Provide easy-to-use templates
 Reinforce brand identity
 Email addressed to recipient only
 Manage lists – adding new subscribers, handling bounce-backs, removing unsubscribers
 Improve email delivery, track results and obey the law
 12
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Copyright © 2011 Constant Contact, Inc.
 Basics of Email Marketing
 Setting expectations How many emails sent
 When are emails sent
 What type of information
 Delivering on promises Matching expectations
 Providing relevant content
 Abiding by CAN SPAM Act
 Gaining permission Do they know me?
 Do they care?
 Utilizing professional services
 13
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Why an ESP?
 14
 Filtering & Blocking (Avg 81% delivered –
 CTCT 97%**)
 ESP
 Email Authenticated
 **Return Path verified
 Copyright © 2011 Constant Contact, Inc.
 AOL MSN Yahoo other ISPs
 Image blocking Block-listing
 Individual filters Friends-listing
 Bouncing Reputation
 Challenge responses Sender authentication
 Blocking
 Deliverability issues:
 Email Spam
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Copyright © 2011 Constant Contact, Inc.
 Build Your List Where You Connect
 15
 Customer & Prospect Database
 1
 2 3
 4
 Incoming or Outgoing Calls
 Eventsand Meetings
 Place of BusinessGuest Book
 Guests
 5
 Online Presence
 57% of consumers will fill out a card to receive email alerts when asked to by a clerk at a local small business.Source: Transact Media Group
 Email Signature
 K Smitheen
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Copyright © 2011 Constant Contact, Inc. 16
 List Creation
 Create unlimited lists Segmentation
 Create groups based on product interests Sales lead scoring
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17
 List Size: 2136
 Open Rate: 30.1%
 Location: Suwanee, GA
 Customer Since: May 2005
 Website: www.XtremeTransformationsPT.com
 Announce training dates and special offers.
 Track sources from sign-ups and review reports to
 determine what advertisements to repeat
 Use results from 3 minute customer satisfaction surveys for
 quality control to determine bonuses and raises for trainers
 Website statistics spike from 20 to 75 visitors when email
 campaigns are sent
 In 3 years, grown from in-home personal training with 2
 trainers to 2 studios, franchise locations, 7 trainers and 2
 companies, XtremeTransformations & Xtreme Bootcamp
 Customer Spotlight: Xtreme Transformations
 “Constant Contact Email Marketing and Survey products are the best bang for the buck…by far.”
 Pete Peidra, CPT, AFTA, Certified Personal Trainer
 Copyright © 2011 Constant Contact, Inc.
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Copyright © 2011 Constant Contact, Inc.
 Content Has to Meet Your Objectives
 “I want to…”
 Promote Motivate purchases
 Increase event attendance
 Inform Inform potential customers
 Differentiate my business
 Relate Increase loyalty
 Encourage more referrals
 18
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$
 Takes 7 touches, on average, for a sale to occur
 Some buy right away Others research and try Some show interest but don’t trust you
 Acquiring Customers
 Copyright © 2011 Constant Contact, Inc. 19
 1 2 3 4 5 6 7
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Copyright © 2011 Constant Contact, Inc. 20
 Scheduling your communications
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Copyright © 2011 Constant Contact, Inc. 21
 Quality Knowledge
 Savings
 Content Has to Have Valueto Your Audience
 Promotional Email
 Discounts, coupons, offers, incentives.
 Relational Email
 Special privileges, acknowledgement
 Informative Email
 Advice, research, facts, opinions, tips
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Copyright © 2011 Constant Contact, Inc. 22
 Promotions
 Newsletters
 Education
 Examples
 Expert Advice
 Creating your marketing strategy
 Sales Inquiries
 Direct Mail
 Tradeshows
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Copyright © 2011 Constant Contact, Inc.
 Determine Appropriate Format
 Newsletters Frequency: Regular i.e. monthly / weekly Lots of educational content (typically non-promotional) Use bullets, summarize information, be concise
 Promotions / Invitations / Surveys Frequency: Depends on your business and sales cycle Focus on promotion / limited content Use content to invite click-through or other action
 Announcements Frequency: Event-driven Press releases, holiday greetings, thank you cards… Use content to build deeper relationships
 23
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Copyright © 2011 Constant Contact, Inc.
 Frequency & Delivery Time
 How often to send Create a master schedule – be consistent! Include frequency in online sign-up “Monthly Newsletter” Keep content concise and relevant to planned frequency Invest time to repurpose content on social channels
 When to send When is your audience most likely to read it?
 Day of week (Tuesday & Wednesday) Time of day (10am to 3pm)
 Test for timing Divide your list into equal parts Send at different times and compare results
 Re-stimulate social conversations: repost, retweet
 24
 Get the maximumImpact with
 Minimum intrusion.
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Copyright © 2011 Constant Contact, Inc.
 Matt Long
 [email protected]
 Joe Hahn
 Nancy Feldman
 Getting Email Opened
 The “From” line – Do I know you? Use a name your audience
 recognizes Include your organization
 name or brand
 Refer to your business in the same way your audience does
 Be consistent
 25
 60% of consumers say the "from" line most often determines whether they open an email or delete it. Source: DoubleClick
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Copyright © 2011 Constant Contact, Inc.
 Matt Long
 [email protected]
 Joe Hahn
 Nancy Feldman
 Create a Great Subject Line
 The “Subject” line – do I care?
 Keep it short and simple
 30-40 characters including spaces (5-8 words) Incorporate the immediate benefit
 of opening the email
 Capitalize and punctuate carefully
 Avoid copying the techniquesinherent in spam emails
 26
 30% of consumers say the “subject" line most often determines whether they open an email or delete it.Source: DoubleClick
 Emails with shorter subject lines significantly outperformed emails with longer subject lines. - MailerMailer
 Email messages that mention Facebook in the Subject Line will have a 32% higher open rate than those that don’t.-Worldata, 2011
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Copyright © 2011 Constant Contact, Inc.
 Avoiding “Spam-speak”
 The words: free, guarantee, spam, credit card etc.
 ALL CAPITAL LETTERS
 Excessive punctuation !!!, ???
 Excessive use of “click here”
 $$, and other symbols
 No “From:” address
 Misleading subject lines
 27
 SPAM
 Example: Typical spam “From” and “Subject” lines
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Copyright © 2011 Constant Contact, Inc. 28
 Email Reporting
 Use open tracking to spot trends
 Open rates trending down Fewer subscribers are enabling images
 Fewer subscribers are clicking links
 Steady open rates Assume email is being received
 Check your ESP’s average delivery rate
 Reporting Page
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Copyright © 2011 Constant Contact, Inc. 29
 Capitalize on Click-Throughs
 Use click tracking to determine:
 Audience interests Clicks tell you what topics and products were interesting
 Save clickers in an interest list for targeted follow up or sales calls
 Goal achievement Use links to drive traffic toward conversion
 Compare clicks to conversions and improve
 Reporting Page
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 Setting up an Email Campaign
 Product Demonstration
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 Cost Effectiveness
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Thank You & Questions
 Copyright © 2011 Constant Contact, Inc. 32
 Contact Your Communications Consultant!
 Caitlin PerryPhone: 855-778-5761
 Email: [email protected]
 Signup:
 Archadeck.ConstantContact.com
 mailto:[email protected]
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